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Help  Wanted  .  .  and  received 


SCENE:  Research  Division  of  the 
American  Can  Company,  Maywood, 
Illinois. 

TIME :  Today,  tomorrow,  everyday. 
The  telephone  rings — an  urgent  long 
distance  call.  A  Wisconsin 
canner  needs  immediate  help 
with  his  pack.  How  quickly 
can  we  get  a  Research  man 
to  his  plant?  “He’ll  be  there 
sure  at  eleven  o’clock  to¬ 
morrow.” 

Telegram  from  a  customer 
out  in  Iowa.  Something  he’s 
doing — he’s  not  sure  what 
— is  hurting  his  pack  of  corn. 

“W  ire  him  that  a  man  leaves 
here  on  the  eight  o’clock  tonight.” 

f  f  f 

Funny  thing,  this  business  of  canning 
foods.  Pack  may  go  smoothly  season 
after  season  —  never  a  cloud  to  darken 
a  clear  blue  sky.  Then  bingo!  —  all  of 
a  sudden,  and  for  no  apparent  reason, 
some  mysterious  hidden  thing  goes 
wrong.  It  may  be  a  change  in  the  water 


Number  6  of  a  Series 


The  story  of  the  Amer¬ 
ican  Can  Company — of 
which  this  is  Chapter  6 
—  is  a  story  which  will 
be  interesting  to  every¬ 
one  connected  with  the 
packing  of  quality 
canned  foods.  These 
advertisements  are  a 
regular  feature  of  this 
magazine.  It  will  be 
well  worth  your  while 
to  read  them. 


used  for  brine — it  may  be  a  matter  of 
cooling,  or  temperatures — it  may  spring 
f  romany  of  a  dozen  different  sources — but 
when  old  man  trouble  threatens  your 
pack,  you  want  help  and  you  want  it  fast. 

It’s  a  pretty  comforting 
sort  of  thing  to  know  where 
that  help  can  be  found — to 
know  that  it’s  prompt  as  a 
snap  of  your  fingers — that 
it’s  accurate  and  complete. 
You  may  not  need  it  today 
• — you  may  not  need  it  to¬ 
morrow.  But  when  and  if 
the  time  does  come  that  you 
want  the  most  expert  help, 
you’ll  thank  your  stars  you 
had  the  vision  to  buy  your  cans  from 
Canco  —  that,  by  choosing  shrewdly, 
you  made  your  dollars  buy  far  more 
than  perfect  cans. 

The  Research  Division  is  a  branch  of 
your  business— and  we  hope  you'll 
think  of  it  that  way.  And  it’s  a  branch 
we  want  you  to  feel  free  to  use  whether 
your  problems  be  large  or  small. 


American  Can  Company 


WEIRTON.W.VA 


C  LARKS  B  U  R.G,  WVA 


PLANTS 

OF  THE 

PHELPS  CAN  CO 

MANUFACTURERS  OF 

TIN  CANS 

CAPACITY 600  MILLION  CANS  PER  YEAR 

MAIN  OFFICE 
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Most  Corn  Canners  j 
use  Avars  Corn  Shaker 


BECAUSE 

There  is  no  question  about  the  corn  getting  sufficient  shake. 

It  is  well  built  to  withstand  constant  and  long  use. 

Lots  of  machines  sold  12  to  15  years  ago  still  in  use. 

Cans  are  fed  into  machine  and  delivered  automatically  to 
labeling  machine  without  handling. 

If  you  are  troubled  with  Black  Discoloration  in  your  corn, 
here  is  a  remedy— Use  our  Corn  Shaker.  Shaking  also  gives 
the  corn  a  Rich  Creamy  Appearance. 

Ayars  Machine  Company 


Manufacturers  of 


Salem,  New  Jersey 

Pea  &  Bean  Fillers,  Beet  Topper,  Beet  Grader,  Beet  Splitter,  Beet  Quarterer,  Beet 
Peeler,  Beet  Slicer,  Process  Clock,  Tomato  Fillers,  Tomato  Washer  Triminer& Scalder, 
Tomato  Corer,  Hot  Water  Exhauster,  Cooker,  Rotary  Syruper,  Liquid  Plunger  Filler, 
Angle  Hanger,  Can  Sterilizer,  Can  Cleaner,  Friction  Clutch. 


THE  CANNING  TRADE 


December  9,  1929 


COLORS  PRINTING  ^  HEADQUARTERS 


U.S.Labels  in 


Proper  packaging  is  among 
the  mo^  vital  of  merchandising 
problems.  “U.S.**  Salesmen  are  experts 
on  all  matters  pertaining  to  labels. 

“U.  S.**  Labels  speed  up  produ(5lion  because 
they  work  right  on  automatic  labelers. 

Let  us  be  your  label  counsellors. 


The  United  Slates  Printing  Cc  Lithograph  Co 

^  CINCINNATI  BROOKLYN  BALTIMORE 

55  Beech  St.  08  N.  3rd  St.  439  Cross  St.  _ . 


Landreth  Geurden  Seeds 


Spot  or  1929  Crop  Seeds 
WE  OFFER 


Peas 

Okra 

Cabbage 

Cucumber 

Corn 

Tomato 

Spinach 

Snap  Beans 

Beet 

Squash 

Pumpkin 

Cauliflower 

or  Any  Other  Varieties  You  May  Want 
FUTURE  OR  1930  CROP  SEEDS 

When  ready  to  place  your  Contract  order  for  delivery  after 
1930  crop  is  harvested,  write  us  for  prices. 

If  we  had  not  grown  good  seeds,  given  fair  prices,  fair  service 
and  careful  attention  to  business,  we  would  not  be  the  oldest 
Seed  House  in  America,  as  this  is  our  1 45th  year  in  the  business. 

BUSINESS  ESTABLISHED  1784 
145  year*  in  the  Seed  Buaines* 

D.  LANDRETH  SEED  COMPANY  BRISTOL.  PENNSYLVANIA 
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1928  Model  VSner 

MAXIMUM  CAPACITY 
AT  ALL  BEATER  SPEEDS 


CONSTANT  speed  drive  to  REEL  thru 
roller  chain  and  live  travellers  mounted 

on  TIMKEN  BEARING  SHAFTS. 


VARIABLE  speed  drive  to  BEATER 
CYLINDER  ONLY 

Patented  March  15,  1928 

(REEVES  Transiniss!iiii) 


CHISHOLM-RYDER  COMPANY,  Inc. 

NIAGARA  FALLS,  N.  Y. 


Green  Bean  Gradera 
Green  Bean  Cleanera 
Conveyora 


K.  K,  ROBINS  &  COMPANY.  INC. 
Baltimore,  Md. 


MANUFACTURERS  OF 

Can  Markera 
Lift  Trucka 


Green  Pea  Vinera 
Green  Pea  Feedera 
Green  Bean  Snippera 


SPECIAL  MACHINERY  BUILT  TO  ORDER. 

SPECIAL  AGENTS 

JAMES  Q.  LEAVITT  CO.  BROWN  BOGGS  FOUNDRY  &  MCH.  CO.,  Ltd. 

0*<l**.  Utah  Hamilton,  Ontario 


Certainly _ 

Cherries  can  be  pitted  by  hand  and  maay 
are  still  doing  it.  But  they  do  it  on  a  losing 
basis.  It’s  expensive — hired  help  is  costly. 
Its  wasteful — you  lose  juice  and  cherries.  It’s 
deterimental  to  your  pack  for  it  mutilates  the 
fruit. 

All  of  this  is  avoided  by  the  users  of  the 
MONITOR  Fitter.  And  the  profit  from  this 
elimination  is  considerable.  . 


HUNTLEY  MFG.  CO. 

P.  O.  Drawer  25  BROCTON,  N,  Y. 

(Formerly  at  SILVER  CREEK,  N.  Y.) 


Canadian  Plant 

HUNTLEY  MFG.  CO.,  Ltd. 
Tillsonburg,  Ont. 

SPECIAL  AGENTS 

A.  K.  Robins  &  Co.,  Inc.,  Balto.,  Md. 
King  Sales  &  Engineering  Co. 

669  Howard  St. 

San  Francisco,  Cal. 

Brown  Boggs  Ltd.,  Hamilton,  Ont. 
Cannon  Supply  Company 

Salt  Lake  City,  Utah 

.1 
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“IT’S  BETTER  PACKED  IN  TIN” 


<iAnd 

now 

its 

over 


Symbol  of 
Quality  and  Service 


The  1929  Pack  is  completed. 

What  of  1930? 

Unquestionably,  an  even  more 
determined  emphasis  on  Quality 
will  earn  greater  profits  for  all. 

Continental  i§  equipped  as 
never  before  to  do  its  part.  34 
Plants — 25  Sales  Offices — Hun¬ 
dreds  of  Experienced  Represen¬ 
tatives —  Unequalled  Closing 
Machines — Research  and  De¬ 
velopment  Laboratories  .  .  All 
at  your  service  to  help  you  with 
your  problems. 

In  planning  for  1930  .  .  in¬ 
clude  the  many  advantages  that 
Continental  offers. 


Continental  Can  Companyejc 

Executive  Offices:  NEW  YORK;  100  East  42nd  St.  CHICAGO:  111  West  Washington -St. 
SAN  FRANCISCO;  155  Montgomery  Street 


CHICAGO 
CINCINNATI 
WHEELING 
PASSAIC 
SAN  JOSE 


BALTIMORE 
OAKLAND 
NEW  ORLEANS 
ROANOKE 
BOSTON 


DETROIT 
JERSEY  CITY 
LOS  ANGELES 
CLEARING 
CANONSBURG 
KANSAS  CITY,  MO. 


ALBANY, GA. 
SAN  FRANCISCO 
SITIACUSE 
NASHVILLE 
HURLOCK,  MDi 


DALLAS 
E.  ST.  LOUIS 
DENVER 
SEATTLE 
BEDFORD.  VA. 
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The  Canning  Trade  is  the  only  paper 
published  exclusively  in  the  interest  of 
the  Canned  Food  Packer^  of  the  United 
States  and  Canada.  Now  in  its  fifty- 
first  year. 

Entered  at  Postoffice,  Baltimore,  Md., 


as  second-class  matter. 

TERMS  OF  SUBSCRIPTION 

One  Year . $3.00 

Canada  -----  $4.00 

Foreign  -----  $5.00 

Extra  Copies,  when  on  hand,  each,  .10 

Advertising  Rates 
Upon  application. 
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PUBLISHED  EVERY  MONDAY 
BY 

THE  TRADE  COMPANY 

ARTHUR  I.  JUDGE 

MANAGER  AND  EDITOR 


107  South  Frederick  Street 
Baltimore,  Md. 


Telephone  P*laza  2698 

BALTIMORE,  DECEMBER  9,  1929 


Make  all  Drafts  or  Money  Orders  pay¬ 
able  to  The  Trade  Company. 

Address  all  communications  to  The 
Canning  Trade,  Baltimore,  Md. 

Packers  are  invited  and  requested  to 
use  the  columns  of  The  Canning  Trade 
for  inquiries  and,  discussions  among 
themselves  on  all  matters  pertaining  to 
their  business. 

Business  communications  from  all  sec¬ 
tions  are  desired,  but  anonymous  letters 
will  be  ignored. 

ARTHUR  I.  JUDGE, 
Editor. 


No.  17 


YOUR  Calendar 


^  1930  JANUARY  1930 

SUN  MON  TUE  WED  THU  FRI  SAT 

20 

21  22 

23 

24 

! 

National  Canners  Convention  And 
Machinery  Show,  Chicago 


EDITORIALS 


Thank  you,  each  one — As  you  know,  towards 
the  end  of  last  month  we  sent  you  a  return  postal 
asking  information  as  to  when  and  how  the  paper 
reached  you,  and  inviting  suggestions  for  its  better¬ 
ment.  The  responses  have  been  most  generous  and 
prompt.  Some  have  not  yet  been  sent  in,  and  there  is 
no  rush,  but  we  will  be  glad  to  have  all  accept  our  offer 
as  made — a  willingness  to  help  as  you  might  think  best. 

We  take  this  way  to  thank  each  one  of  you  for  your 
reply,  and  we  have  received  many  very  helpful  sugges¬ 
tions,  and  many  compliments  that  we  feel  we  do  not  de¬ 
serve.  The  encouragement  has  been  wonderful,  and 
you  might  be  surprised,  with  us,  at  the  number  who 
read  each  issue  promptly  as  received,  and  at  the  almost 
negligible  number  who  read  it  only  occasionally.  The 
number  of  readers  of  each  copy  sent  out  varies  from 
single  readers,  though  the  average  is  about  31/2  per 
subscription,  to  as  high  as  65  readers.  All  the  cards 
have  not  been  returned  as  yet,  but  it  is  hardly  likely 
that  that  figure  will  be  exceeded.  And  yet  we  know  of 
one  subscription  which  is  sent  upon  a  reading  circle 


covering  about  1,200  miles.  And  they  are  not  all  Scotch¬ 
men,  either.  But  that  is  certainly  “working”  one  copy 
of  each  issue,  for  there  are  probably  a  hundred  readers 
in  the  line. 

It  just  makes  us  a  little  more  proud,  if  possible,  of 
our  fine  big  family  of  readers,  and  we  thank  you  for 
your  good  wishes  and  encouragement,  and  we  are  going 
to  try  to  live  up  to  all  you  expect,  and  to  put  into  force 
all  the  suggestions  you  make,  as  far  as  we  are  able.  If 
there  are  any  brickbats  being  held  back,  may  be  you 
better  send  them  in,  for  we  are  threatened  with  a 
swelled  head.  Thank  you  again. 

ODINE  AND  CANNED  FOODS— On  November 
15th  Mr.  H.  C.  Leiding,  President  of  the  Shellmore 
Oyster  Products  Co.,  of  Charleston,  S.  C.,  sent  us 
copies  of  their  Crystal  Bay  brands,  carrying  the  State 
of  South  Carolina  Iodine  Trade-mark,  and  he  remarked 
that  he  believed  these  were  the  first  official  canned 
foods  labels  on  the  market.  In  the  body  of  these  labels 
the  company  says :  “Naturally  rich  in  iodine.”  The  offi¬ 
cial  seal,  in  the  shape  of  an  outline  of  the  state,  the 
wording  says :  “Copyrighted  1929  by  the  State  of  South 
Carolina.  South  Carolina  fruits,  vegetables  and  milk 
naturally  contain  sufficient  iodine  to  provide  for  the  re¬ 
quirements  of  nutrition.” 

Here  is  a  new  appeal  to  the  public  for  the  use  of  can¬ 
ned  foods.  Recently,  while  listening  to  the  radio,  we 
heard  a  speaker  make  a  successful  attempt  to  explode 
the  old  theory  that  there  is  nothing  new  under  the  sun. 
He  called  attention  to  a  man  on  the  Pacific  Coast  who  is 
busy  raising  angle  worms  for  the  fishermen,  and  ship¬ 
ping  them  all  over  the  country  in  cans.  And  the  next 
morning  a  member  of  this  industry  came  into  the  office 
to  ask  if  we  knew  that  they  were  now  canning  worms ! 
He  was  alarmed,  because  this  was  a  deliberate  attempt, 
and  not  an  accident.  We  quieted  his  fears,  we  believe. 

Iodine,  however,  is  coming  rapidly  to  the  front  as  a 
new  attraction  for  canned  foods.  You  will  note  that  it 
is  to  be  the  theme  for  the  Tri-State  Packers  Convention 
in  Philadelphia  next  week;  that  several  speakers  will 
talk  upon  that  subject.  Iodine  is,  therefore,  holding 
the  spotlight  in  the  industry  at  present,  and  it  behooves 
everybody  to  know  something  about  it. 

It  would  be  presumptious  on  our  part  to  attempt  to 
talk  about  iodine  now,  just  before  the  noted  speakers 
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are  to  hold  forth  at  the  Tri-State  meeting,  but  we  may 
fittingly  comment  upon  the  forward  action  of  this  ag¬ 
gressive  Association  and  commend  them  for  their  pro^ 
gressiveness.  From  now  on  others  may  talk  about  the 
iodine  content  of  their  canned  foods,  but  they  will  be 
merely  echoing  the  action  of  the  Tri-States. 

Years  agone  we  used  to  hear  of  fats  and  carbohy¬ 
drates  as  builders  of  the  human  body,  and  we  were  told 
about  the  amount  of  such  ingredients  in  various  foods, 
canned  foods  as  well.  And  then  our  food  doctors,  hav¬ 
ing  felt  that  they  had  advanced  materially  in  scientific 
wisdom  as  regards  foods,  adopted  words  that  rolled  off 
the  tongue  more  deliciously,  and  we  were  told  that  a 
food  contained  so  and  so  many  callories,  and  that  in 
order  to  live  the  food  must  contain  a  certain  number  of 
these  notables ;  and  again  we  were  assured  that  canned 
foods  ranked  high  with  their  presence.  That  was  only 
a  few  short  years  ago,  but  about  as  soon  as  we  had 
learned  to  spell  the  word  and  were  beginning  to  feel 
free  with  it,  along  comes  another  complete  change,  and 
we  were  told  that  the  food  must  contain  vitamines  or 
it  would  prove  valueless  to  our  digestive  systems. 
Again  the  word  was  euphonious,  and  a  free  translation 
of  it  seemed  to  make  it  attractive  to  the  average  con¬ 
sumer:  “vita”  means  life  in  Latin,  and  mines,  well  you 
know  what  mines  are,  so  when  they  told  us  that  canned 
foods  were  veritable  mines  of  life  we  were  satisfied.  Of 
course,  they  had  to  grade  this  down  slightly,  and  we 
were  told  there  v;ere  vitamines  A,  B,  C,  D  (and  we 
haven’t  had  the  latest  authentic  report  as  to  the  final 
reading),  but  any  way  it  is  a  rather  large  and  prolific 
family,  and  ought  to  be  able  to  suit  any  man’s  condi¬ 
tion,  or  all  men,  we  should  say.  And  just  as  this  is 
nicely  indexed  and  put  away  for  reference,  along  com.es 
this  iodine.  We  know  it  is  good  for  goiter,  and  that 
you  get  goiter  in  the  neck,  but  who  wants  to  get  goiter 
for  the  sake  of  eating  canned  foods,  even  South  Caro¬ 
lina,  state  authorized,  canned  foods? 

The  answer  to  that  question  will  be  given  at  Phila¬ 
delphia  on  December  10th  and  11th.  So  there  is  some¬ 
thing  to  look  forward  to.  You  will  be  told  there  what 
iodine  means  in  food,  how  it  affects  goiter  and  the 
goiter  problem  from  the  canned  fruit  and  vegetable 
point,  for  all  know  that  fish  always  have  been  the  fa¬ 
mous  residence  of  iodine.  The  subject  is  rich  with  pos¬ 
sibilities,  and  we  hope  to  tell  you  more  about  it  in  early 
issues. 

Note  the  calendar — a  couple  of  more  jumps 
and  you  will  be  mingling  with  the  crowd  at  Chi¬ 
cago  during  the  annual  Convention.  Have  you 
made  your  hotel  reservations  as  yet  ?  Better  do  it  right 
away. 

And  you  supply  men,  have  you  nothing  to  tell  the 
canners  about  your  machinery,  your  supplies,  your  ser¬ 
vice,  etc.,  etc.  No  invitations  to  extend  them  to  come 
to  your  booth  ?  If  course,  you  will  be  well  represented 
in  our  big  Program  Issue,  which  will  be  dated  January 
12th,  and  will  contain  all  details  of  the  program  and 
“goings  on”  at  this  big  Convention.  That  Program 
Issue  is  mailed  to  every  canner  in  the  business  before 
he  leaves  home,  and  is  distributed  on  the  floor  of  the 
Ckjnvention.  In  that  way  it  does  a  big  job  well.  The 
week  goes  so  fast  that  no  one  can  afford  to  wait  until  he 
gets  to  the  Convention  before  telling  all  where  to  find 
him.  If  a  broker  waits  until  his  clients  get  there  be¬ 
fore  telling  the  number  of  his  room,  he  will  miss  half  of 
them  and  meet  no  new  ones.  So  the  broker  puts  an  ad¬ 


vertisement  in  this  big  Program  Issue,  telling  the  num¬ 
ber  of  his  room,  and  inviting  callers.  That  is  a  service 
for  both.  The  same  way  with  the  machinery  and  the 
supply  men.  And  visitors  to  these  conventions  feel 
drawn  to  the  sort  of  men  who  are  progressive  enough 
to  use  this  up-to-the-minute  manner  of  conducting  busi¬ 
ness.  The  fellow  who  does  not  do  it  is  certainly  handi¬ 
capped  heavily. 

Those  are  some  of  the  hints  which  this  calendar  gives 
you: 

Make  your  reservations ! 

Send  out  your  invitations,  through  the  Program 
Issue. 

Tell  them  where  to  find  you,  if  you  expect  business. 

NEW  YORK  STATE  MEETS  DECEMBER  12-13 


The  Entertainment  Committee — the  supply  ‘boys” 
and  brokers — has  extended  a  novel  and  attractive 
invitation  to  the  big  dinner  dance  at  the  Hotel 
Niagara,  Niagara  Falls,  N.  Y.,  on  Thursday  evening, 
December  12th.  Those  who  have  attended  a  meeting  of 
the  New  York  Canners’  Convention  know  this  means  a 
high-class,  enjoyable  entertainment,  which  all  thor¬ 
oughly  enjoy.  This  Association  always  has  a  worth¬ 
while  meeting,  and  this  year’s  promises  to  surpass  all 
others.  Niagara  Falls,  Canada,  is  just  across  the 
bridge,  added  attractions  which  the  splendid  coterie  of 
the  industry  in  that  state  do  not  need,  but  which  are 
mentioned  merely  for  what  they  are — added  attrac¬ 
tions.  There  will  be  a  big  attendance. 

A  NEW  BROKERAGE  COMPANY  IN  WISCONSIN 


ANNOUNCEMENT  has  been  received  that  Nelson  L. 
Jones  and  Earle  B.  Jones,  his  brother,  of  Wauke¬ 
sha,  Wis.,  have  formed  a  new  brokerage  company 
to  be  known  as  N.  L.  &  E.  B.  Jones  Company.  Nelson 
L.  Jones  has  been  sales  manager  of  the  canned  vege¬ 
table  department  of  the  Crary  Brokerage  Company,  at 
Waukesha,  for  the  past  five  years.  Mr.  Jones  has  also 
had  complete  charge  of  the  sales  of  the  Lowell  Packing 
Company  at  Waukesha. 

Earle  B.  Jones  has  been  associated  with  the  Crary 
Brokerage  Company  in  the  capacity  of  traveling  sales 
representative. 

The  new’  firm  is  located  at  Waukesha,  Wis.,  and  is  in 
position  to  render  excellent  serv  ice  to  their  packer  and 
broker  connections. 


CONVENTION  DATES 

Dec.  10-11,  1929 — Ohio  Canners,  annual.  Hotel  The 
Deshler-Wallick,  Columbus,  0. 

Dec.  10-11,  1929 — Tri-State  Packers,  annual.  Hotel  Ben 
Franklin,  Philadelphia. 

Dec.  12-13,  1929 — New  York  State,  annual.  Hotel  Niag¬ 
ara,  Niagara  Falls,  N.  Y. 

Dec.  17,  1929 — PennsyWania  Canners,  annual.  Hotel 
Yorktowne,  York,  Pa. 

Dec.  17,  1929 — Michigan  Canners,  annual,  Pantlind  Ho¬ 
tel,  Grand  Rapids,  Mich. 

January  6,  7  and  8,  1930  —  Northwestern  Canners, 
Annual,  Hotel  New  Washington,  Seattle,  Wash. 

Jan.  20-24,  1930 — National  Canners,  National  Food 
Brokers,  Canning  Machinery  and  Supplies,  includ¬ 
ing  Exhibit.  Hotel  Stevens,  Chicago. 
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Expections  Realized 

13  ECENTLY,  a  prominent  Illinois  Canner,  in  a  letter  to  another  large  Corn  Packer,  written  to 
^  thank  them  for  having  recommended  7uc  Husker  to  it  in  some  confidential  correspondence 
between  the  Companies  a  year  ago,  said: 

“We  installed  25  motor-driven  Tucs  equipped  with  Electrical  Counters  in 
a  straight  line,  with  belt-feed,  in  place  of  the  40  huskers  previously  used. 

We  husked  well  over  6,000  tons  of  corn,  consisting  of  Country  Gentle¬ 
man,  Narrow-Grain  Evergreen,  genuine  eight-row  Golden  Bantam  and 
twelve  to  fourteen  row  Golden  Sweet.  This  made  almost  twenty  million 
ears  and  we  sometimes  packed  several  varieties  on  the  same  day.” 

Then,  after  giving  the  details  of  the  exceptionally  poor  condition  of  the  corn  prevailing  there 
in  1929,  and  after  telling  about  the  savings  of  corn  effected  by  the  Tucs,  the  husking,  silking 
and  smut-cleaning  qualities  of  the  machines,  the  superlative  mechanical  construction  of  same, 
electrical  counter  results,  etc.,  etc.,  the  letter  continued: 

“While  Tuc  Husker  is  not  a  perfect  machine,  yet  its  good  qualities  are 
so  far  ahead  of  its  faults  that  it  stands  away  out  in  the  lead  as  we  see  it. 

They  have  a  trash  problem  created  by  the  self-sharpening  knives  that  is 
not  completely  solved  yet,  but  we  found  that  with  a  little  attention  this 
was  not  seriously  objectionable,  and  our  splendid  results  in  the  handling 
of  considerably  over  300  tons  of  different  varieties  of  corn  a  day  were 
obtained  with  the  machine  as  it  now  is.” 


“Summarizing,-our  experience  with  these  machines  convinces  us  that  they 
are  just  about  everything  claimed  for  them,  and  by  cooperating,  our  ex¬ 
pectations  were  realized . ** 


“Expectations  realized!”  By  a  canner  who  replaced  40  other  Huskers  with  25  Tucs.  Ex¬ 
pectations  realized!”  By  a  packer  who  had  to  handle  “considerably  over  300  tons  of  dif¬ 
ferent  varieties  of  corn  a  day”  with  those  25  Tucs.  “Expectations  realized!”  By  a  corn 
canner  who  packed  “well  over  6000  tons  of  four  varieties  of  corn”,  and  “almost  twenty 
million  ears”,  in  this  short  Illinois  season,  with  25  Tuc  Huskers— averaging  for  the  season 
250  tons  with  each  machine. 

Not  theoretical  or  fanciful  computations,  bought  and  paid  for,  and  made  from  some  favorable  1 0- 
minute  operation,  by  a  youngster  fresh  out  of  College. 

Just  expectations  realized  by  old  experienced,  conservative  Corn  Canners. 


THE  UNITED  COMPANY 
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Better  Profits 


A  department  devoted  to  the  consideration  and  discussion  of  sales  questions  of 
every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned  foods; 
therefore,  of  utmost  importance  to  every  oanner,  because  on  your  sales  depends  your 
profits.  Improvement  in  selling  methods  must  result  in  better  profits. 

Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will  be  kept  hidden. 
QUESTIONS  INVITED,  AND  YOUR  OPINIONS  WELCOMED. 


A  question  that  might  well  be  asked  by  every  canner 
thinking  about  small  space  advertising  is: 

What  are  the  essentials  of  a  good,  small  space  adver¬ 
tisement? 

Let  us  say  you  are  going  to  use  two  inches,  single 
column.  What  would  you  be  certain  to  put  in  the  ad¬ 
vertisement  ?  Suppose  we  look  at  some  in  current  mag¬ 
azines  and  see  what  has  been  done. 

Here  is  one  set  off  by  heavy,  ornamental  black  lines 
at  top  and  bottom.  There  seven  other  ads  competing 
for  attention  on  the  same  page  in  two  columns,  and  the 
one  I  am  looking  at  is  as  strong  as  any  as  far  as  atten¬ 
tion  value  is  concerned.  The  heavy  lines  make  the  po¬ 
sition  of  the  advertisement  of  little  concern  as  far  as  its 
being  read  is  concerned.  Next  we  see  a  principal  use 
suggested,  other  uses  mentioned,  the  retail  price  is 
given. 

The  front  panel  of  the  package  is  shown,  the  name 
of  the  product  is  the  biggest  thing  in  the  ad,  and  you 
are  admonished  to  “use”  it. 

Let  us  summarize  what  we  have  seen. 

Attention  value. 

Retail  price. 

Use  (principal). 

Other  uses. 

Package  identified  by  principal  label. 

Name  given  prominence. 

Urge  to  use  the  product. 

I  ask  you  if  the  advertiser  received  his  money’s 
worth  in  a  two-inch  space.  I’ll  say  he  did.  If  you  do 
not  agree  with  me  at  once,  look  at  some  of  the  much 
larger  advertisements  published  in  such  large  num¬ 
bers  and  see  if  they  contain  any  more  essential  features 
than  the  one  I  have  just  analyzed. 

In  the  seven  particulars  you  have  fundamentals  in 
advertising  and  about  all  the  important  features  you 
can  crowd  into  two  inches  of  magazine  space,  single 
column,  unless  you  give  your  firm  name. 

The  next  important  value  an  advertisement  may  well 
afford  to  hold  for  the  firm  paying  its  way  is  that  of 
“appetite  appeal”  if  it  is  a  food  product  that  is  being 
advertised. 

Take  another  inch,  better  still  two  more,  and  show 
your  product  ready  for  use  on  the  table.  Some  will 
quickly  say  this  is  impossible  in  a  black  and  white  ad¬ 
vertisement. 

In  the  November  number  of  a  popular  home-makers’ 
magazine  there  are  shown  three  pancakes  on  an  attrac¬ 
tive,  up-to-date  electric  griddle.  The  cakes,  griddle  and 
platter  on  which  the  griddle  rests  take  up  only  one  and 
one-half  inches  in  height.  They  look  like*  pancakes. 
They  have  an  appetite  appeal. 


If  you  are  set  on  a  campaign  of  small  space  advertis¬ 
ing  in  the  magazines  or  want  to  take  on  a  schedule  in 
even  one,  you  may  want  to  ask  your  readers  to  send 
you  stamps  or  cash  for  a  trial  package.  Especially  if 
you  have  only  limited  distribution  or  are  looking  to  in¬ 
crease  distribution.  If  you  want  more  dealers,  you  will 
ask  for  the  name  of  the  retail  grocer  from  whom  your 
inquirer  buys  the  most  of  their  groceries. 

Then  you  must  be  prepared  to  send  samples  quickly, 
to  follow  them  up  with  the  housewife  and  the  dealer. 
Much  is  gained  by  prompt  handling  of  letters  and  re¬ 
mittances.  Everything  is  gained  by  a  prompt  handling 
with  the  retail  grocer  and  the  wholesaler  from  whom 
you  expect  to  receive  additional  business. 

An  Indiana  canner  said  the  other  day  at  the  conven¬ 
tion  in  Indianapolis: 

“I  wish  I  could  tell  more  about  how  much  1  am  going  to 
sell  next  year  and  where  I  am  going  to  sell  it.” 

Tied  up  with  this,  of  course,  was  the  unspoken 
thought  that  with  some  foreknowledge  of  sales  volume 
to  be  expected  he  might  more  accurately  put  out 
acreage. 

In  the  canning  industry,  as  in  everything,  you  can 
usually  judge  best  of  what  is  going  to  happen  by  what 
has  happened  before. 

This  year  of  all  years  a  canner  should  plan  his  crop 
by  the  average  volume  he  has  sold,  by  customers,  over 
as  long  a  period  as  possible.  It  is  true  that  this  is  often 
done,  but  usually  without  any  effort  to  pass  a  definite 
volume  for  sale  in  a  season  on  to  sales  representatives. 
Quotas  are  necessary  if  you  are  to  attain  the  full  meas¬ 
ure  of  your  sales  possibilities. 

Reasonable  ones  to  be  sure.  Quotas  fixed  without 
consideration  of  all  known  factors  in  a  market  are  too 
often  wrongly  established.  Consideration  of  sales  last 
year  alone,  even  when  taken  into  consideration  with 
wanted  sales  next  year,  are  not  enough  by  any  means. 
The  capacity  of  the  market  as  a  whole  to  absorb  a  given 
amount  of  volume  is  im]X)rtant.  The  attitude  of  an  ex¬ 
clusive  distributor  or  that  of  all  distributors  must  be 
known.  Does  your  exclusive  distributor  function  as  an 
exclusive  distributor  of  your  product  or  does  he  carry 
competing  lines  Does  he  sell  mostly  the  class  of  trade 
to  which  your  product  sells  easily  and  in  volume,  or 
does  he  cater  to  trade  which  likes  better  than  yours, 
some  product  packed  by  a  competitor? 

Are  all  distributors  in  the  market  worth  selling  and 
supporting  in  behalf  of  the  distribution  for  which  you 
are  looking  or  must  some  be  disregarded 

Does  your  broker  in  each  market  sell  your  pack  alone 
or  have  you  competitors  in  his  office  in  the  person  of 
other  accounts? 
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Breeders  and  Growers 
of  Seed 

Peas  and  Beans 


‘Blood  Telk” 


PEA  BREEDING  GROUNDS-IDAHO 

Rogers  Bros.  Seed  Co 

BREEDERS  &  GROWERS 

CHICAGO  ILL. 

PEAS-BEANS-SWEET  CORN 


Removes  all  trace  of  tomato  waste 


rD  protect  equipment  from  the 
effects  of  acid  tomato  juice  and 
waste,  try  cleaning  your  cooking  vats, 
conveying  and  filling  machinery  regu¬ 
larly  the  Oakite  way. 

Oakite  cleaning  is  safe — removes  all 
trace  of  tomato  waste  quickly  without 
harm  to  equipment.  Keeps  it  spotless 


and  sanitary.  Rinses  away  every  sign 
of  deposit  and  slop  without  leaving 
film  or  sticky  spots.  Moreover,  Oakite 
is  speedy  and  economical  for  every 
cannery  cleaning  job. 

Write  for  booklet  giving  directions  for 
this  and  other  cleaning  jobs  that 
Oakite  does  best.  Copy  on  request. 


Oakite  Service  Men,  cleaning  Specialists ,  are  located  in  the 
leading  industrial  centers  of  the  United  States  and  Canada. 

Manufactured  Only  By 

OAKITE  PRODUCTS,  INC.,  18  F  Thames  St.,  NEW  YORK,  N.  Y. 

OAKITE 


TRADE  MARK  REG  U.S  PAT.  OFP. 


Industrial  Oeaning  Material^  atni  Methods 
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It  is  not  a  bit  too  early  for  careful  thought  as  to  the 
answers  to  all  these  questions. 

With  these  answers  in  mind,  you  must  then  arrange 
your  pack,  theoretically,  of  course,  to  take  care  of  the 
needs  of  your  brokers  and  distributors  as  you  see  them. 

After  the  selling  season  has  begun,  progress  of 
quotas  as  allotted  must  be  followed  closely.  Attainment 
of  quota  by  any  representative  calls  for  additional  allot¬ 
ment,  just  as  failure  to  make  quota  on  the  part  of  a 
broker  calls  for  a  reapportionment  of  total  quota. 

I  know  many  will  say  that  quotas  are  all  bosh  in  any 
business  so  apt  to  be  affected  by  crop  hazard  as  is  ours. 

The  answer  to  that  statement  is  that  if  you  are  gun¬ 
ning  you  must  have  a  m.ark  at  w’hich  to  shoot,  or  else 
your  shots  are  wasted. 

In  sales  work  you  must  have  a  definite  objective  to¬ 
ward  which  to  direct  your  sales  plans  and  work  on  your 
planning  will  fail  in  effectiveness.  If  you  have  never 
done  so  before,  assign  your  sales  objectives  this  coming 
year  to  brokers  or  sales  representatives  in  fixed 
amounts,  watch  closely  as  to  the  success  with  which 
they  are  attained  and  be  agreeably  surprised  with  the 
results. 

INDIANA  CANNERS  ASSOCIATION 
MEETING 

Hotel  Claypool,  Indianapolis,  Ind.,  December  22-23. 

The  Annual  Meeting  of  the  Indiana  Canners  Asso¬ 
ciation  always  attracts  a  large  and  enthusiastic 
crowd,  and  this  year  was  no  exception.  The  Indi- 
anians  believe  in  mixing  a  large  portion  of  recreation 
with  their  w’ork,  and  so  they  began  their  meeting  on 
Friday  afternoon  at  1  o’clock  with  a  buffet  luncheon, 
courtesy  of  theBrokers  and  Machinery  and  Supply  Men. 
Their  first  meeting  followed,  and  they  confined  the 
speechmaking  to  one  or  two  notable  addresses. 

Secretary  A.  M.  Wadsworth,  of  the  Western  Canners, 
gave  them  an  interesting  address  along  the  line  of  the 
Lecture  Bureau  proceedings. 

Mr.  Gordon  C.  Corbaley,  President  of  the  American 
Institute  of  Food  Distribution,  made  an  address  that 
has  caused  a  great  deal  of  comment  throughout  the  in¬ 
dustry,  and  which  we  reproduce  elsewhere  in  this  issue. 

Mr.  H.  B.  Ward,  Pdrdue  University,  reported  on  the 
results  of  this  year’s  Ten-Ton  Club,  and  awarded  four 
prizes  to  the  54  growers  who  took  part  in  this  year’s 
contest,  as  follows : 

First  Prize,  C.  W.  Harper,  Sharpsville,  with  a  yield  of 
17.7  tons  per  acre. 

Second  Prize,  John  Watgen,  Wheatland,  with  a  yield 
cf  17.7  tons  per  acre. 

Third  Prize,  Henry  Warner,  Sharpsville,  with  a  yield 
of  16.7  tons  per  acre. 

Fourth  Prize — Charles  Stevens,  Oaktown,  with  a 
yield  of  15.7  tons  per  acre. 

Friday  evening  was  the  big  night  for  Indiana,  and  a 
real  entertainment  was  put  on  and  enjoyed,  as  these 
boys  know  so  well  how  to  enjoy  it.  Again  they  were 
the  guests  of  the  Associate  Members. 

Saturday  morning  the  Association  met  again  in  con¬ 
vention,  but  with  smaller  numbers,  and  this  is  not  un¬ 
usual,  because  business  sessions  are  usually  avoided 
whenever  possible. 

Secretary  Kenneth  Rider  read  his  report  and  it  was 
approved. 

The  main  feature  of  the  meeting  was  the  election  of 
officers,  which  resulted  as  follows : 


President,  0.  H.  Shaffer,  Marion. 

Vice-President,  C.  E.  Gregg,  Vincennes. 

Secretary  and  Treasurer,  Kenneth  N.  Rider,  Mat¬ 
thews. 

The  Board  of  Directors  elected  consisted  of:  0.  E. 
Shaffer,  C.  E.  Gregg,  D.  M.  Houghland,  0.  M.  Hutto,  T. 
C.  Hayes,  John  Souder,  H.  E.  Rathfon  and  Charles  Rau- 
schaupt. 

The  Committee  on  Resolutions  brought  in  the  fol¬ 
lowing  : 

Resolved,  That  the  members  of  the  Indiana  Canners 
Association  express  their  sincere  appreciation  to  the 
President,  Mr.  Cliff  Hayes,  Vice-President  A1  Schafer, 
the  worthy  Secretary,  as  well  as  the  Executive  Com¬ 
mittee,  for  their  untiring  efforts  in  making  the  Indiana 
Canners  Association  bigger  and  better. 

To  Purdue  Experiment  Station,  with  their  corps  of 
efficient  and  energetic  workers,  we  are  very  grateful 
for  the  work  being  done  for  the  advancement  of  the 
canning  industry,  and  heartily  pledge  our  continued 
support  and  co-operation. 

To  the  State  Food  Department  we  deeply  appreciate 
the  valuable  assistance  being  rendered  in  placing  In¬ 
diana  canned  foods  on  a  higher  plane,  and  to  Dr.  Miller 
and  his  staff  we  pledge  our  continued  co-operation. 

To  the  Brokers,  Machinery  and  Supply  men  and  their 
most  efficient  committee,  Bill  Palmer,  Bert  Keithly  and 
Piatt  Searle,  w’e  most  heartily  extend  our  appreciation 
for  the  splendid  buffet  luncheon  and  dinner  entertain¬ 
ment,  and  assure  them  that  they  have  most  success¬ 
fully  excelled  their  efforts  of  former  years. 

CLARENCE  L.  TURMAIL, 
W.  I.  FEWELL, 

H.  E.  RATHFON. 

Thy  were  adopted  as  read. 

THE  STARTLING  CHANGES  NOW  DEVELOPING 
IN  THE  MERCHANDISING  OF 
CANNED  FOODS 

Gordon  C.  Corbaley,  President,  The  American  Institute 

of  Food  Distribution,  Before  the  Indiana  Canners  As¬ 
sociation.  November  22,  1929. 

(Advertisement.) 


(Note. — We  have  added  the  word  “advertisement”  to 
the  mimeographed  copy  of  this  address  sent  broadcast, 
because  in  fact  the  address  is  simply  and  purely  a  sales 
effort  to  promote  the  Food  Institute.  Mr.  Corbaley  has 
gotten  across  with  most  canners’  associations  in  similar 
rales  efforts,  and  Indiana  need  not  feel  that  it  was  par¬ 
ticularly  selected  as  an  “easy  mark” ;  or  at  least  it  can 
console  itself  with  the  “fact”  that  there  have  been,  are 
and  will  be  others. 

The  theory  Mr.  Corbaley  has  is  mighty  fine,  the  col¬ 
lection  and  co-ordination  of  all  “facts”  pertaining  to  the 
production  and  distribution  of  canned  foods.  What 
else  is  any  business  man  seeking?  There  is  nothing 
new  about  the  suggestion  except  the  hallucination  that 
it  can  be  done,  that  all  men  in  any  industry  or  trade  can 
be  made  to  so  perfectly  co-operate  as  to  make  the  result 
actual  and  not  the  freely  used  term — facts.  As  long  as 
man  is  composed  of  human  flesh  you  will  have  dishon¬ 
esty,  forgetfulness  and  honest  but  fatal  mistakes. 

As  for  the  Soviet  regime — the  forming  into  huge  co¬ 
operatives — which  Mr.  Corbaley  predicts  as  the  great 
change  in  business  procedure,  we  need  only  look  at 
Russia.  President  Hoover  believes  it  can  be  established 
in  America.  We  don’t.) 
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My  presence  in  Indianapolis  today  is  because  my 
livelihood  depends  upon  the  canning  business.  I 
am  gladly  devoting  a  large  amount  of  time  to  the 
Food  Institute  because  the  changes  now  developing  in 
the  merchandising  of  canned  foods  are  the  most  import¬ 
ant  single  influence  affecting  the  future  of  my  business. 

To  get  a  straight  view  of  this  subject,  let  us  take 
stock  of  the  several  major  influences  working  concur¬ 
rently  to  make  the  selling  of  canned  fruits  and  vege¬ 
tables  a  very  different  business  from  what  it  has  been : 

Each  major  canning  crop  is  about  to  pass  to  some  ex¬ 
tent  under  the  merchandising  control  of  an  organiza¬ 
tion  developed  under  Governmental  auspices.  The  Fed¬ 
eral  Farm  Board  has  assumed  that  responsibility. 

As  a  part  of  this  control,  Government  funds  are  to 
be  used  through  the  intermediate  credit  bank  to  help 
carry  canned  foods  for  longer  periods  of  time,  and  this 
function  necessitates  Federal  machinery  to  control  the 
standards  of  the  troublesome  part  of  the  annual  pack. 

A  better  merchandising  foundation  is  to  be  organ¬ 
ized  for  canned  fruits  and  vegetables  by  the  U.  S.  De¬ 
partment  of  Agriculture,  because  the  organizations 
sponsored  by  the  Federal  Farm  Board  must  have  com¬ 
plete  information  regarding  production,  stocks  and  con¬ 
sumption  if  they  are  to  merchandise  along  modem  lines 
and  the  intermediate  credit  banks  must  have  exact 
quality  standards  if  they  are  to  safely  handle  loans. 

With  the  progress  of  stabilization  the  more  aggres¬ 
sive  merchants  will  concentrate  on  their  own  brands, 
like  Del  Monte,  and  will  each  year  sell  a  larger  volume 
upon  a  basis  of  continuing  relationship  between  packer 
and  distributor.  The  distributor  will  contract  for  the 
volume  that  his  consumers  will  need  during  a  12-month 
period  and  the  packer  will  prepare  that  volume  and  de¬ 
liver  it  as  wanted. 

Such  relationship  is  becoming  practical  because  the 
retail  business  is  being  grouped  into  about  600  regular 
chain  organizations  and  more  than  400  voluntary  chains 
— approximately  70  per  cent  of  retail  food  stores  is  be¬ 
coming  organized  to  provide  an  intimate  direct  contact 
with  the  consumer. 

The  concentration  of  competition  at  the  retail  outlet 
is  bringing  new  efficiency  into  the  merchandising  of  all 
foods,  a  progress  that  canned  foods  must  recognize  or 
they  will  lose  ground  to  the  competitive  foods  that  are 
better  merchandised.' 

And  finally,  as  a  controlling  influence  back  of  all  this 
change  in  merchandising,  we  must  recognize  that  the 
American  housewife  is  altering  her  working  methods, 
and  her  family  is  eating  different  foods  in  very  differ¬ 
ent  portions  from  the  family  of  10  years  ago. 

Each  of  these  influences  is  great  enough  to  materially 
change  the  operations  of  your  business. 

Working  collectively,  they  promise  within  the  next 
two  or  three  years  an  upsetting  of  canned  foods  mer¬ 
chandising  that  will  alter  the  competitive  position  of 
practically  everyone  in  the  business. 

To  go  into  detail  in  considering  the  list,  we  must  start 
by  recognizing  that  the  canner  is  a  workman  who  pack¬ 
ages  farm  products  for  later  delivery  to  the  consumer. 
This  puts  him  squarely  under  the  Federal  Farm  Act — 
into  the  group  where  the  Government  is  prepared  to 
spend  millions  helping  the  producers  of  each  type  of 
farm  product  unite  in  a  merchandising  association.  This 
work  is  today  groping  for  shape,  but  already  the  wheat 
men  have  their  organization  and  definite  steps  are  being 
taken  to  bring  the  corn  packers  together  in  an  associa¬ 
tion  and  to'  unite  many  of  the  Michigan  growers  and 
canners  in  one  group. 


You  can  see  how  this  thing  will  operate.  Under  the 
impetus  of  government  prestige  and  assistance  it  will 
not  be  difficult  to  get  the  m.ajority  of  the  small  canners 
to  join  an  association  to  maintain  prices  and  run  a  joint 
sales  agency. 

Such  grouping  can  be  denounced  as  socialism  and  a 
paternalistic  move  to  give  the  farmers  a  power  to  make 
prices  that  is  denied  to  most  businesses.  However,  that 
question  has  been  fought  out  in  the  halls  of  Congress, 
and  the  theory  I  have  outlined  has  been  approved. 

The  rapidity  with  which  such  groups  develop  depends 
upon  how  soon  the  canners  and  growers  in  the  different 
districts  come  to  understand  the  Federal  program  and 
have  the  leadership  to  perfect  their  organization. 

Whatever  may  1^  our  viewpoint,  we  must  recognize 
that  two  advantages  will  come  out  of  this  government 
activity. 

To  enable  it  to  finance  these  packs  and  to  have  a 
foundation  upon  which  intelligent  merchandising  can 
be  done,  the  Government  will  be  forced  to  impose  exact 
standards  of  quality.  These  may  not  be  as  efficient  as 
the  standards  of  the  man  who  is  developing  his  own 
brands,  but  they  will  be  as  effective  as  any  standards 
that  can  be  enforced  by  the  law-making  power  of  the 
government. 

With  most  of  the  neighborhood  canners  banded  to¬ 
gether  under  more  dependable  standards  of  quality, 
with  the  advantage  of  government  money  to  help  carry 
these  products  for  the  market,  and  with  official  author¬ 
ity  to  maintain  prices,  we  may  reasonably  expect  a 
greater  measure  of  stability  in  the  markets  for  canned 
fruits  and  vegetables. 

Of  course,  the  ultimate  success  of  such  a  program 
depends  upon  the  intelligence  with  Avhich  the  new  or¬ 
ganizations  handle  their  merchandising.  This  danger 
is  recognized  at  Washington,  and  will  immediately  in¬ 
fluence  the  Government  to  gather  exact  facts  regarding 
the  producing  capacity  for  each  commodity,  the  organ¬ 
izing  of  that  capacity  for  production,  the  actual  annual 
production  and  the  changing  stocks  on  hand  that  mark 
the  progress  of  consumption. 

The  details  of  this  information  service  as  now  being 
developed  for  Congress  involves  a  continuing  field  ser¬ 
vice  reaching  every  county  in  the  nation,  and  the  sys¬ 
tematic  taking  of  stocks  monthly  or  quarterly,  depend¬ 
ing  upon  the  season  or  the  commodity. 

Of  course,  the  arranging  of  these  vast  plans  to  sta¬ 
bilize  the  unorganized  groups  of  canned  products  as 
part  of  the  Federal  farm  program  does  not  mean  that 
the  job  has  been  done.  But  a  very  definite  program  has 
been  laid  out,  and  many  millions  of  government  money 
have  been  provided,  and  the  fact  that  this  program  is  a 
vital  part  of  the  administration  of  Herbert  Hoover 
means  that  we  can  look  forward  to  a  large  measure  of 
the  achievement  that  marked  the  work  of  Mr.  Hoover 
in  the  Department  of  Commerce. 

At  this  undeveloped  stage  I  would  be  rash  indeed  if 
I  tried  to  predict  the  effect  upon  each  individual  busi¬ 
ness  or  industry.  There  will  be  many  influences  run¬ 
ning  in  different  directions. 

But  it  is  fairly  obvious  that  the  government  activi¬ 
ties  will  go  toward  stabilizing  canned  foods  prices  and 
will  help  put  the  industry  upon  a  basis  of  more  exact 
knowledge. 

This  will  provide  a  merchandising  background  of  ad¬ 
vantage  to  Del  Monte,  Libby  and  the  scores  of  other 
canned  foods  brands  now  in  process  of  fighting  through 
to  continuing  relationship  with  the  consumer. 
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21  Machines  For  1930 

3-BERLIN  CHAPMAN  NEW  MODELS 


PROPORTIONING  CORN  MIXING 
HEATER 

Berlin  Chapman  Proportioning  Corn  Mixing 
Heater  proportions  your  corn,  sugar,  salt  to  taste, 
then  adds  the  necessary  water  to  bring  up  consist¬ 
ency  after  which  corn  is  heated  to  exact  heat 
in  the  heater.  All  these  operations  are  continuous 
and  constant  to  be  varied  at  the  will  of  the  operator. 


SORTING  TABLES 


Berlin  Chapman  Sorting  Tables  of  the  double  deck 
type  are  becoming  very  popular  for  those  canners 
who  wish  to  sort  their  corn  and  trim  it  and  then  sep¬ 
arate  it  into  two  different  grades. 


Berlin  Chapman  Company  has  a 
complete  line  of  corn  canning  equip¬ 
ment  with  which  we  can  lay  out  a 
complete  corn  plant  and  equip  it. 
In  addition,  we  have  practically  a 
complete  line  for  canning  any  can¬ 
ned  product. 


BATCH  CORN  MIXER  {Oscillating  Type) 


Berlin  Chapman  Batch  Corn  Mixers  of  the  oscil¬ 
lating  type  have  stood  the  test  of  a  year’s  use  and 
are  now  offered  to  the  general  trade  with  the 
usual  guarantee.  Capacity  2-130  gallon  Mixing 
Tanks. 


BERLIN  CHAPMAN  CO.,  Berlin,  Wis. 

ERLINrHAPNAN, 


CANNING  MACHINERY 

J?  Single  Unit  or  JI  Complete  Canning  Plant' 
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Merchandising  canned  foods  as  a  branded  specialty 
has  been  unusually  difficult  because  the  known  lines 
can  get  only  a  slight  premium  above  the  average  mar¬ 
ket  established  by  the  weak  sellers.  If  the  trading 
market  is  on  a  higher  basis,  the  merchant  who  can  com¬ 
mand  a  premium  because  his  brands  are  known  will  be 
able  to  go  ahead  with  greater  confidence  and  with  bet¬ 
ter  assurance  of  profits. 

The  canner  must  keep  his  brands  on  sale  in  the  retail 
stores  through  the  entire  12  months  if  he  is  to  hold  the 
regular  trade  of  his  consumers.  That  necessitates  a  12 
months  relationship  between  the  packer  and  the  dis¬ 
tributor  where  they  agree  upon  the  quantity  of  each 
item  that  the  distributor  must  have  to  run  through 
from  season  to  season,  and  the  packer  assumes  the  re¬ 
sponsibility  for  providing  that  volume  and  delivering 
it  to  his  distributor  as  wanted. 

This  theory  of  carrying  canned  foods  through  most 
of  the  year  will  be  generally  resisted  by  canners  be¬ 
cause  their  industry  has  been  developed  on  the  theory 
of  selling  futures  and  quickly  passing  the  load  to  the 
distributor.  But  the  big  companies  are  already  making 
contracts  for  annual  specifications  to  be  carried  until 
March  or  April,  and  competitive  conditions  will  prob¬ 
ably  extend  this  period  until  the  canner  of  the  trade- 
marked  brand  either  carries  his  product  until  it  is 
wanted  or  compensates  the  distributor  for  carrying  it 
for  him. 

The  general  realignment  and  reorganization  now  in 
progress  throughout  retail  distributing  is  opening  the 
way  for  this  continuing  theory  of  merchandising.  The 
trade-marked  lines  that  will  be  developed  by  canners 
and  the  merchandising  groups  that  will  be  developed 
by  the  government  will  deal  with  several  types  of 
groups,  engaged  in  the  retail  marchandising  of  foods. 

The  chain  store  groups,  which  are  now  handling 
about  35  per  cent  of  the  food,  are  already  pretty  well 
known,  and  these  are  being  paralleled  by  more  than  400 
voluntary  chains  operating  on  the  same  theory  but 
using  a  contractural  relationship  to  associate  the  whole¬ 
sale  function  with  its  retail  outlets. 

This  growth  is  forcing  most  of  the  wholesale  grocers 
over  into  a  similar  community  of  interest  with  their  re¬ 
tail  outlets.  All  food  distribution  is  in  process  of  being 
more  or  less  reorganized  upon  the  theory  that  the  du¬ 
plication  in  wholesale  functions  must  be  reduced,  and 
that  there  should  be  a  more  direct  contact  with  the 
consumer. 

It  is  inevitable  that  this  concentration  of  power  upon 
retail  distribution  should  be  leading  the  way  to  keener 
competition,  and  it  is  obvious  that  the  competition 


which  will  succeed  will  be  intelligent  competition  to 
offer  more  attractive  merchandise. 

You  are  quite  familiar  with  the  fact  that  this  entire 
merchandising  of  food  is  directed  toward  serving  some 
twenty  odd  millions  of  housewives  who  are  not  doing 
their  kitchen  work  the  way  they  formerly  did  it,  and 
who  are  serving  their  families  very  different  foods  and 
in  different  quantities  from  what  we  ate  20  years  ago. 

Let  me  pause  to  point  the  special  interest  that  we 
have  in  this  last  evolution.  The  greatest  change  that 
the  housewife  is  making  is  toward  doing  less  manual 
work  in  her  kitchen  and  the  greatest  change  in  the 
family  eating  habits  is  toward  greater  consumption  of 
fruits  and  vegetables. 

The  canner  is  the  obvious  man  to  benefit  from  both 
these  evolutions.  He  has  a  factory  out  in  the  open 
spaces  where  the  fresh  fruits  and  vegetables  can  be 
prepared  and  packaged  in  the  exact  form  that  the 
housewife  wishes  them  for  her  table,  an  application  of 
factory  organization  to  save  her  from  labor  and  waste. 

Of  course,  we  must  learn  that  the  housewife  today 
has  very  different  tastes  from  the  housewife  of  ten 
years  ago,  and  that  she  wants  different  products  and 
expects  to  have  them  packaged  in  the  smaller  sizes  that 
fit  the  diversified  menu  of  1930. 

I  have  gone  into  this  elaborate  detail  regarding  the 
great  forces  now  moving  relentlessly  toward  new  busi¬ 
ness  conditions,  because  I  wished  to  say  something  that 
would  cause  each  man  in  this  room  to  stop  and  give  real 
thought  to/the  future  of  his  business.  I  want  to  im¬ 
press  upon  you  the  realization  that  bending  over  your 
desk  and  walking  around  your  factory  and  driving  out 
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PHILLIPS  SALES  CO.  Inc 

BROKERS  and  COMMISSION 

Canned  Foods  and  Ganners’  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry, 
Brokers  and  representatives  desired  in  all  markets. 
Packers’  accounts  solicited. 

CAMBRIDGE,  MD.  U.  S.  A. 


773  E.  MARKISON  AVENUE 


QUALITY  SEED  PEAS 


Conners’  Varieties  Exclusively 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


F.  H.  LANGSENKAMP  COMPANY 

INDIANAPOLIS.  IND. 


NOW  A 


CLEVO  The  Metallic  Coating 
Not  a  Luxury—  A  Real  Necessity 
’Tis  Heat  Acid  and 
Rust  Resisting 


We  can  Furnish 

Capping  Steels,  Tipping  Coppers 
Wire  Solder  and  Flux 


Clevo  Coated  Steel  Pails  in  Stock 


Anderson- Barngrover  Mfg.  Co. 
San  Francisco,  Calif. 


Sprague-Sells  Corporation 
Chicago,  III. 
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into  the  country  to  look  at  the  fields  are  still  vital  parts 
of  the  canning  business,  but  they  are  not  the  places 
where  the  critical  battles  of  your  business  life  are  to  be 
fought  during  the  next  two  or  three  years. 

The  measure  of  your  immediate  success  depends  upon 
your  knowledge  of  what  is  happening  in  distribution 
and  how  you  adjust  your  operations  to  anticipate  the 
changes. 

This  is  the  outlook  that  caused  a  group  of  us  to  de¬ 
velop  the  Food  Institute.  The  problems  are  too  great 
for  any  one  man  or  one  corporation  to  build  a  complete 
picture  and  to  have  the  exact  knowledge  that  is  now 
necessary. 

That  is  why  several  hundred  of  the  biggest  factors  in 
food  production  and  food  distribution,  the  most  import¬ 
ant  canners  and  manufacturers,  the  greatest  chain 
stores  and  wholesale  grocers  and  the  leaders  among  the 
brokers  and  the  retailers,  have  gone  together  to  as¬ 
semble  the  facts  that  they  want  to  know  and  to  create 
an  organization  that  will  put  these  facts  in  such  shape 
that  the  busy  executive  can  have  an  immediate,  accu¬ 
rate  picture  of  markets  and  methods  in  distribution. 

The  Food  Institute  was  started  as  a  membership  or¬ 
ganization  on  the  theory  that  every  man  who  has  in¬ 
vested  his  money  and  entrusted  his  business  future  to 
the  food  trades  has  need  of  more  exact  knowledge  dur¬ 
ing  this  great  period  of  change ;  that  every  man  needs 
charts  revised  down  to  the  minute  to  help  steer  his 
business  craft. 

The  program  is  built  around  recognition  that  there 
are  two  great  problems  confronting  every  factor  in  the 
food  trades — markets  and  relationship  in  distribution. 

A  scientific  approach  is  now  being  systematically  de¬ 
veloped  to  each  of  those  problems. 

The  market  program  provides  for  a  12-month  cycle 
of  information  on  each  commodity,  producing  capacity, 
progress  of  production,  annual  production  and  progress 
of  distribution,  assembled  from  week  to  week  and 
placed  for  reference  on  the  desk  of  every  important 
producer  and  buyer. 

An  equally  exact  science  in  problems  of  distribution 
is  much  more  difficult,  because  of  the  great  change  in 
methods  now  in  progress  and  the  infinite  number  of  de¬ 
tails  involved  in  the  many  operations. 

Starting  upon  the  theory  that  the  immediate  need  is 
for  scientific  knowledge,  classified  facts,  the  Food  Insti¬ 
tute  staff  is  assimbling  everything  appearing  in  print 
and  all  of  the  facts  that  the  limited  organization  will 
permit  of  securing  from  the  different  markets. 

All  available  records  of  things  done  and  all  available 
ideas  are  being  abstracted,  and  this  material  is  being 
arranged  by  subjects  and  distributed  in  easily  acces¬ 
sible  form  to  our  members. 

To  enable  this  work  to  be  done  under  scientific  con¬ 
trol,  an  operating  policy  board  was  formed  by  19  of  the 
best  economists. 

The  picture  that  I  want  to  put  in  front  of  you  is  a 
view  of  the  common-sense  coming  together  of  men  like 
you,  who  feel  that  they  need  better  knowledge  in  order 
to  run  their  businesses,  and  to  ask  you  to  join  with  us 
in  doing  whatever  is  a  practical  work  to  secure  and 
handle  the  facts  that  we  should  have. 

As  Mr.  Phelps,  of  the  American  Can  Co.,  said  at  the 
New  York  dinner:  “The  Food  Institute  may  be  a  little 
anaemic  and  may  have  some  things  wrong  that  you 
would  like  to  correct,  but  we  must  bear  in  mind  that  it 
is  the  only  child  of  this  kind  that  we  have  started  to 
raise ;  it  4s  the  only  servant  that  we  are  now  developing 
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to  do  the  most  important  work  that  must  be  done  for 
the  good  of  our  industry.” 

I  hope  you  will  feel  that  the  example  set  by  a  group 
of  the  important  men  in  each  trade  is  leading  in  a  direc¬ 
tion  toward  which  you  want  to  go.  Such  an  impulse  on 
your  part  is  important  because  the  Food  Institute  will 
be  a  success  just  to  the  extent  that  it  has  the  co-opera¬ 
tion  of  every  worth-while  factor  in  production  and  dis¬ 
tribution. 

RUSSIA  AND  THE  CANNING  INDUSTRY 
By  Dr.  J.  D.  Jolkov  ski. 


IS  it  not  one  of  the  geratest  significance  that  popular 
wisdom  designated  the  current  of  the  storage  bat¬ 
tery  as  “canned”  electricity. 

Let  us  then  imagine,  if  we  can,  the  state  and  condi¬ 
tion  of  the  U.  S.  industry,  the  standards  of  economic 
and  social  existence,  even  the  state  of  our  society, 
should  this  canned  electricity  no  further  be  available. 

What  would  the  picture  be  of  our  automotive  indus¬ 
try,  transportation  by  land  and  water,  aviation  and  its 
daily  growing  application,  telegraph,  telephone,  radio, 
national  and  international  exchanges,  coastal,  naval  and 
land  defense.  What  of  our  agriculture  ? 

With  such  an  imaginary  picture  in  mind  let  us  fur¬ 
ther  imagine,  if  we  dare,  the  condition  of  our  country, 
its  development  in  any  given  direction  without  the  plu¬ 
ral  blessings  of  canned  foods. 

We  shall  then  be  enabled  to  deduct  a  priori,  without 
the  need  of  investigations  on  the  spot,  conditions  of  life 
as  they  actually  are  now  in  Russia,  owing  to  the  lack  or 
shortage  there  of  the  storage  battery  of  food,  the  mod¬ 
est  little  tin  can  with  all  the  potentialities  inherent  to 
its  use. 

Russia,  that  almost  limitless  agricultural  country  par 
excellence,  stands  vitally  in  need  of  an  even  and  regular 
distribution  of  food,  even;  geographically,  from  south 
to  north,  regular,  from  the  almost  subtropical  summer 
season  to  the  frigid  glacial  polar  winters.  Without 
having  satisfied  these  two  essential  conditions,  there 
seems  to  be  little  hope,  or  rather  impossibility,  of  re¬ 
viving  and  developing  her  natural  resources  and  indus¬ 
trial  possibilities,  or  to  any  appreciable  extent  hasten¬ 
ing  her  economical  and  political  rehabilitation. 

Between  the  cup  of  Russia’s  abundance  and  the  lip 
of  her  otherwise  starved  population  there’s  many, 
many  a  slip,  due  to  the  two  cosmic  enemies  of  man, 
space  and  time,  even  more  overbearing  in  view  of 
Russia’s  being  born  anew  to  a  differently  organized  re¬ 
gime  of  historical  life. 

Storing  of  food  through  canning  will  prove  helpful  in 
leading  Russia  out  of  the  state  of  economical  unsettle¬ 
ment  and  returning  to  her  rightful  pace  in  the 
comity  of  nations. 

Canning  of  food  will  foster  and  stimulate  intensified 
and  extensified  general  farming,  horticulture,  dairy 
farming,  pisciculture,  etc. 

It  will  diversify  and  progressively  cheapen  the  menu 
of  its  population,  urban  and  rural,  contributing  toward 
the  improvement  of  general  and  local  health,  with  all 
resulting  benefactory  effects  such  as  elimination  of 
scurvy,  pellagra,  beri-beri  and  rickets. 

From  the  viewpoint  of  state  administration  and 
finance,  the  introduction  and  growth  of  the  practice  of 
this  “storage  battery  of  food”  cannot  fail  to  eliminate 
the  strikingly  abnormal  discrepanc^’^  (referred  to  as 
“scissors”)  between  the  cost  of  agricultural  produce  for 
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Ideal  Viner  FEEDER  with  Distributor 


On  Every  Viner  Is  Economy 


No  viner  can  do  satisfactory  work  wlien  its 
beaters  are  obliged  to  work  on  heavy  mats 
or  bunches  of  vines. 

Separation  of  the  vines  by  the  feeder  is, 
therefore,  essential  to  best  results. 
Hamacheck  Ideal  Viner  Feeders  with  dis¬ 
tributors  are  the  only  feeders  that  thoroughly 
separate  the  vines.  The  savings  effected, 
over  the  use  of  any  other  viner  feeder,  are  so 
large  that  it  is  not  unusual  to  hear  pea  packers 
say  that  the  Ideal  Viner  Feeders  more  than 
save  their  cost  each  season. 


IDEAL  Feeders  have  been  greatly  improved  during  the  past  two  years. 


FRANK  HAMACHEK  MACHINE  CO., 

Kewaunee,  established isso  incorporated  1924  Wisconsin 

Manufacturers  of  VINERS,  ERSIUGE  DISTRIBUTORS  and  CHJIIN  ADJUSTERS 


PEAS,  BEANS,  CORN, 
TOMATO,  BEET 

All  Seeds  Required  by  the  Pickling 
and  Canning  Industry 


FOR  SPRING  SHIPMENT  OR  FUTURE  CONTRACT 


Catalogue  on  Request 


Correspondence  Invited 


Wholesale  Seed  Growers 


NEW  STRINGLESS  KIDNEY  WAX.  The  Most 
Popular  Wax  Bean  Used  by  the  Canning  Industry, 

.VirC!  WE  HAVE  SOME 

I  JCjS  beans 


CAMBRIDGE,  NEW  YORK 

BRANCHES  THROUGHOUT  THE  WEST 


Shipping  Point:  DETROIT,  MICH. 
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human  food  and  the  price  of  manufactured  articles,  one 
among  the  chief  causes  (if  not  the  only  chief  caiise)  of 
Russia’s  difficulties. 

It  will  also  place  the  vegetable  diet  within  the  range 
of  the  urban  population  and  sub-arctic  settlements  at 
all  times  of  the  year. 

Geographically,  to  a  certain  extent,  and  from  the 
viewpoint  of  development  and  growth,  this  country  and 
Russia  must  be  viewed  as  an  object  and  its  reflection  in 
a  mirror.  Therefore,  it  is  to  be  gathered  that  Russia’s 
industrial  development,  when  started,  will  follow  along 
similar  to  American  lines. 

The  history  of  the  growth  of  the  canning  industry  in 
our  country  offers,  therefore,  ample  suggestions  to 
American  industrials  for  their  pioneer  work  in  Russia. 
This  work  to  be  started  right  now,  without  delay,  since 
Russia’s  canning  industry  is  at  present  passing 
through  its  infancy  and  needs  the  right  beginning, 
which  only  this  country  as  the  foremost  leader  must 
and  to  all  appearances  is  going  to  promote  and  foster. 

Russia,  on  the  other  hand,  by  adopting  American 
practices  and  standards  from  the  start,  will  save  her¬ 
self  immense  difficulties,  groping  in  the  dark,  as  well  as 
the  expense  of  millions  and  millions  of  capital,  of  which 
she  can  already  now  make  far  better  application  by  ac¬ 
quiring  and  installing  American  machinery,  equipment 
and  material. 

The  organization  of  the  canning  industry  in  Soviet 
Russia  will  be  described  in  a  series  of  articles  to  come. 

Dr.  J.  D.  Jolkovski  may  be  reached  by  addressing  him 
at  13th  Avenue  and  St.  Charles  Road,  Maywood,  Ill. 

PROGRAM  TRI-STATE  PACKERS  ASSOCIATION, 
INC.,  ANNUAL  MEETING 
Benjamin  Franklin  Hotel,  Philadelphia,  Monday,  De¬ 
cember  9th,  1929,  7.30  P.  M. 


Meeting  of  Officers  and  Board  of  Directors. 

Tuesday,  December  10th,  1929,  10.30  A.  M. 

President’s  remarks. 

Report  of  C.  M.  Dashiell,  Treasurer. 

Remarks  by  W.  T.  Gardner,  Traffic  Manager. 

Report  by  F.  M.  Shook,  Field  Secretary. 

Appointment  of  committees. 

Noon*  Recess,  2.00  P.  M. 

Importance  of  Using  Certified  Seed,  J.  Roscoe  Wheat- 
ley,  Easton,  Md. 

Discussion. 

What  Effect  Does  Iodine  Have  on  Goiter?  Dr.  Wm. 
Egbert  Robertson,  Philadelphia. 

Vegetable  Foods  and  the  Goiter  Problem,  Harry  Von 
Kolnitz,  chemist  in  charge  of  iodine  analysis.  Food  Re¬ 
search  Commission  of  South  Carolina. 

Plans  for  Determining  the  Iodine  Content  of  Tri- 
State  Vegetables,  William  Silver,  Aberdeen,  Md. 

Discussion. 

Report  of  Nominating  Committee  and  election  of  of¬ 
ficers. 

Get-Together  Dinner,  6.30  P.  M. 

Remarks  by  J.  Richard  Phillips,  Jr.,  President  of 
Tri-State  Packers  Association. 

Address  of  Welcome,  His  Honor  the  Mayor,  Harry  A. 
Mackey. 

Greetings  of  the  National  Canners  Association, 
Frank  E.  Gorrell,  Secretary. 

Address  by  Gordon  H.  Kellogg,  President  the  Can¬ 
ning  Machinery  and  Supplies  Association. 


Presentation  of  awards  to  winners  of  the  Ten-Ton 
Tomato  Club,  Dr.  T.  B.  Symons,  University  of  Mary¬ 
land. 

Pioneers  of  the  Association,  Harry  L.  Cannon. 

Wednesday,  December  11,  1929,  9.30  A.  M. 

Cutting  samples  of  peas  to  demonstrate  effect  of  dif¬ 
ferent  blanches  and  processes. 

Observations  and  Experiments  in  Mexican  Bean 
Beetle  Control  Work,  Dr.  E.  N.  Cory,  State  Entomolo¬ 
gist,  College  Park,  Md. 

Summary  of  1929  Canning  Crop  Work  and  an  Out¬ 
line  for  1930,  L.  M.  Goodwin,  Canning  Crop  Specialist, 
University  of  Maryland. 

Discussion  of  Association  Activities  for  1930. 

Report  of  Auditing  Committee. 

Report  of  Resolutions  Committee. 

Report  of  Marketing  and  Trade  Practice  Committee. 

Report  of  Agricultural  Committee. 

Report  of  Industrial  Waste  Committee. 

Report  of  Tariff  Committee. 

Report  of  Definitions  and  Standards  Committee. 

Meeting  of  Officers  and  new  Board  of  Directors. 

STICK  TO  YOUR  ASSOCIATION 


To  Kraut  Packers: 

It  has  been  pointed  out  that  various  advertising 
agencies  have  approached  several  kraut  packers  advis¬ 
ing  them  to  cease  sending  or  contributing  any  funds  to 
the  association  advertising;  that  they  would  benefit 
much  more  if  they  would  apply  the  same  amount  of 
money  to  advertising  their  own  kraut. 

This  is  held  to  be  erroneous  advice.  In  the  first  place, 
no  kraut  packer  advertised  kraut  before  the  association 
did.  because  kraut  was  an  unpopular  commodity.  Sec¬ 
ondly,  the  packer  did  not  have  anything  to  say  or  ad¬ 
vertise  that  would  “sell”  the  public.  And  thirdly,  he 
did  not  have  the  volume  of  distribution  on  the  one  item 
to  justify  the  expense. 

Individual  advertising  does  one  thing  and  association 
advertising  does  another.  Both  are  good  if  the  indi¬ 
vidual  is  in  position  to  contribute  to  each ;  however,  if 
he  is  not.  it  is  argued  that  it  is  best  to  contribute  to 
the  association  campaign,  for  its  position  permits  it  to 
carry  a  definite  message  that  sells  greater  good-will 
than  can  be  done  individually.  Individual’s  business 
may  show  increased  sales.  The  association  advertising 
shows  great  increase  in  everybody’s  sales;  but  the 
ao-ency  does  not  give  the  association  any  credit,  but 
holds  out  it’s  all  due  to  individual  advertising  and  takes 
all  the  credit.  It  is  recognized  in  the  kraut  market  re¬ 
port  in  the  November  18th  “Canner,”  and  the  associa¬ 
tion  advertising  is  given  credit,  and  not  individual  ad¬ 
vertising. 

It  may  be  said  the  association  has  a  selfish  motive. 
It  has.  for  the  reason  it  is  a  proven  fact  that  what  the 
association  advertising  has  accomplished  has  never 
been  achieved  by  any  individual  advertising  campaign. 
To  stop  the  association  advertising  would  be  like  taking 
the  engine  off  a  train — the  cars  would  stop ;  then  what 
have  you  ?  What  would  the  kraut  packer  or  the  indus¬ 
try  have  left  ?  Don’t  misunderstand  us,  for  both  classes 
of  advertising  are  good;  support  both  if  you  can,  but 
the  association  advertising  is  the  goose  that  produces 
the  golden  eggs.  Consider  the  association  with  its  ad¬ 
vertising  and  service  as  a  branch  or  a  department  of 
your  firm.  Don’t  be  misled. 


V'wtV.Smij'v 
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Not  mere  say*sot 
but  by  comparison 


The 

Peerless 

Super 

Husker 


Husks  more  com  hourly - 
Husks  it  cleaner --- 
with  less  butting  waste -- 
at  less  expense  per  ton--- 


Not  mere  say-so,  but  by  actual  comparison 
were  we  able  to  determine  these  advantages 
of  this  almost  human  husking  machine. 

The  A.  C.  Nielsen  Company  (independent 
engineering  accountants)  after  making  actual 
operating  tests  in  the  factory  of  a  prominent 
“Eastern  Shore”  corn  canner,  verify  in  their 


report  the  superior  performance  of  the  Super 
Husker,  ear  for  ear,  ton  for  ton,  hour  after 
hour. 

We  shall  be  pleased  to  send  you  a  copy  of 
this  unbiased  report  without  cost  or  obliga¬ 
tion.  Just  ask  us  for  Survey  SU-95-HK. 


SPRAGUE  -  SELLS  CORPORATION 

308  West  Washington  Street,  Chieago,  Illinois 


DIVISION  OF 


FOOD  MACHINERY  CORPORATION 
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Government  reports  show  we  have  25  per  cent  in¬ 
creased  acreage  this  year,  the  greatest  acreage  in  the 
history  of  this  country. 

The  demand  for  fresh  cabbage  has  been  in  excess  of 
supply;  yield  has  been  impaired  some,  but  without  a 
doubt  the  advertising  which  has  been  done  on  kraut  has 
caused  a  great  increase  in  consumption  of  fresh  cab¬ 
bage,  because  cabbage  is  often  favorably  mentioned. 

About  the  production  of  kraut,  statistics  show  that 
in  1922-23-24-26  and  27  there  was  produced  nearly  as 
much  kraut  in  any  one  of  those  years  as  there  was  in 
any  three  combined  years  before  the  advertising. 

Take  the  country  over.  Last  year  was  no  small  year 
in  the  production  of  kraut;  it  was  about  equal  to  two 
years  production  before  the  advertising,  and  in  face  of 
a  fair  sized  carryover  from  the  big  year  of  1927,  a  good 
demand  was  enjoyed. 

The  yield  is  spotty  and  somewhat  light,  but  the  in¬ 
creased  acreage  and  average  make  it  appear  that  the 
pack  this  year  will  about  equal  two  years’  production 
before  the  advertising  and  still  it  appears  it  is  not 
enough  to  meet  this  great  increased  demand  today,  for 
jobbers  report  they  never  had  such  a  demand. 

Therefore,  take  the  results  of  our  present  fall  cam¬ 
paign.  Every  week  we  are  sending  out  thousands  of 
booklets,  “Sauerkraut  as  a  Health  Food,”  containing  49 
ways  of  preparing  and  serving  kraut.  Hundreds  of  let¬ 
ters  received  and  answered.  People  asking  all  kinds  of 
questions  about  kraut.  There  is  no  end  to  the  infor¬ 
mation  wanted  and  dispatched  to  the  consumer.  Where 
is  there  another  advertising  health  campaign  on  vege¬ 
tables  like  it. 

The  association  advertising  is  a  great  insurance. 
Each  kraut  packer  has  been  benefited,  not  one  has  es¬ 
caped;  all  have  gotten  back  increased  volume  in  their 
business,  a  good  demand  for  their  product,  and  gained 
the  “good  will”  of  the  public. 

ROY  IRONS,  Secretary. 

FRUITS  AND  VEGETABLES  WIDELY 
DISTRIBUTED 

Every  State  in  Union  Makes  Shipments  to  Important 

Markets — 41.9  Per  Cent  of  California  Products  Car¬ 
ried  More  Than  3.000  Miles. 


New  York  city  constitutes  the  largest  market  in 
the  United  States  for  fresh  fruits  and  vegetables, 
according  to  a  study  just  completed  by  the  Bu¬ 
reau  of  Railway  Economics  into  the  origin  and  distri¬ 
bution  of  the  eighteen  principal  fresh  fruits  and  vege¬ 
tables  produced  in  the  United  States  during  the  year 
1928.  In  that  year,  according  to  the  study,  more  than 
125,500  cars  were  unloaded  there,  approximately  one- 
fifth  of  the  total  number  of  cars  received  at  66  princi¬ 
pal  markets. 

Chicago  ranked  second  with  64,410  cars;  Boston 
third,  with  36,839  cars;  Philadelphia  fourth,  wth  34,- 
121  ;  Detroit  fifth,  with  23,526,  and  Pittsburgh  sixth, 
with  21,535  cars. 

New  York  city  not  only  was  the  largest  market  for 
all  products  combined,  but  also  the  largest  for  each  of 
the  individual  products. 

Freight  Rates  No  Deterrent 
California  ranks  first  as  the  chief  source  of  supply  of 
seven  of  the  eighteen  commodities.  That  freight  rates 
have  been  no  deterrent  in  the  growth  of  the  fruit  and 
vegetable  industry  in  California  is  shown  by  the  fact 


that,  of  the  products  under  discussion,  41.9  per  cent  of 
those  from  California  traveled  more  than  three  thou¬ 
sand  miles  to  eastern  markets,  and  more  than  35  per 
cent  traveled  between  two  thousand  and  three  thou¬ 
sand.  Approximately  82  per  cent  of  Florida’s  perish¬ 
able  products  traveled  between  one  and  two  thousand 
miles.  Fresh  fruits  and  vegetables,  the  study  showed, 
have  wide  distribution,  Cleveland  and  Detroit  alone 
receiving  supplies  from  44  states;  New  York  and  Chi¬ 
cago  from  43;  Boston  from  42;  Columbus,  Ohio,  Cin¬ 
cinnati  and  Milwaukee  from  41 ;  Philadelphia,  LK)uis- 
ville  and  Indianapolis  from  40;  Pittsburgh,  Birming¬ 
ham  and  Minneapolis  from  39;  Atlanta,  Jacksonville, 
Youngstown,  Akron,  Toledo  and  Terre  Haute  from  38 ; 
Buffalo,  Newark,  Memphis,  Nashville,  St.  Paul  and  St. 
Louis  from  37,  and  Baltimore,  Dayton,  Evansville  and 
New  Orleans  from  36. 

Far  West  Ships  to  All  Markets 

Fresh  fruits  and  vegetables  from  California,  Ari¬ 
zona  and  Washington,  the  study  showed,  reached  all  of 
the  66  markets,  while  those  from  Florida  reached  64. 
Fresh  fruits  and  vegetables  from  Colorado  and  Oregon 
reached  63  of  the  principal  markets,  those  from  Idaho, 
62,  and  those  from  Arkansas  and  Louisiana,  61. 

Every  state  contributed  to  the  supply  of  fresh  fruits 
and  vegetables  unloaded  in  the  66  markets.  California 
the  largest  contributor,  furnished  184,225  carloads; 
Florida  furnished  57,895  carloads;  New  York,  33,861 
carloads;  Washington,  32,191  carloads;  Virginia,  27,- 
553  carloads;  Maine,  24,600  carloads;  Georgia,  24,509 
carloads;  Texas,  20,377  carloads,  and  Idaho,  17,303 
carloads.  The  unloads  originating  in  these  nine  states 
represented  nearly  71  per  cent  of  the  total  unloads  in 
the  66  markets. 


RENNEBURG’S 

Improved  Process  Steel  Kettle 


fijquipped  with  all  the  latest  improve¬ 
ments.  Strongly  and  accurately  made. 
Has  been  used  for  years  with  perfect 
satisfaction . 


PROCESS 
KETTLE 

MADE  BY 

Edw.  Renneburg 
&  Sons  Company 

OFFICE: 

2639  Boston  Street 


WORKS: 

Atlantic  Wharf,  Boston  Street  and 
Lakewood  Avenue 

BALTIMORE  MO. 
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^■^fe-^ASTRow 

,  MD. 


All  Products  cooked  SUCCESSFULLY,  ONLY 
in  RETORTS—  No  Breakdowns! 

IMPROVED  STEEL  PROCESS  RETORT. 
Constructed  to  use  either  dry  steam  or  open  bath 
process. 


ZASTROW 
MACHINE  CO 


SUCCESSORS  TO 

GEO.W.  ZASTROW 


The  Morral  Corn  Husking  Machine 

Either  Single  or  Double 

The  Fastest  of  All  Combined  Butting 
And  Husking  Machines. 

Guaranteed  to  do  good  work  when  operated  at  a  speed  of 
180  ears  per  minute. 

The  half  tone  cut  shows  the  Morral  Double  Husker  with  the 
corn  delivery  at  the  front  end  or  the  feed  end  of  the  husker. 
We  also  build  this  husker  with  conveyor  to  deliver  the  corn 
at  the  opposite  end  of  the  husker,  so  the  Morral  Husker 
can  be  operated  with  the  feeding  and  conveying  system 
used  in  any  canning  factory  without  changing  the  system. 

The  Morral  Double  Husker  does  not  require  very  much 
floor  space  and  can  be  operated  in  the  space  required  for 
other  double  buskers. 

It  will  pay  you  to  write  for  prices,  list  of  users  and  other 
information. 


Manufacturers 
Corn  Huskingf  Machines 
Corn  Cutting  Machines 
For  Maine  Style  Corn 
Whole  Orain  Corn  Cutters 
Iiabelingf  Machines 
And  other  Machinery 


Morral  Brothers 


Morral,  Ohio 


BROWN  BOGOS  FOUNDBT 
MACHINB  CO.,  Btd. 
Hamilton,  Ont.,  Canada 
Sole  Agents  for  Canada 


Peas  Thoroughly  Washed 
Quality  Improved 

Baltimore,  Aug.  1st.  1928 

We  take  pleasure  in  recommending  your  Hydro- 
Geared  Pea  Grader,  which  we  installed  at  one 
of  our  plants  for  our  Pea  Pack  this  season. 

It  is  quite  an  improvement  over  any  Grader  we 
have  ever  operated,  and  we  are  more  than 
pleased  with  the  results.  In  addition  to  satis¬ 
factory  grading  and  capacity,  we  believe  the 
continuous  application  of  water  during  the  entire 
operation,  materially  improves  the  peas. 

Gibbs  Preserving  Co. 

Oscar  T.  Sewell 

The  Hydro-Geared 
Pea  Grader 

Write  for  circular 

The  Sinclair-Scott  Company 

Welk  and  Patapsco  Sts. 

Baltimore,  Md. 
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Wanted  and  Por  Sale. 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in 
what  is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale  — Mochinery 

FOR  SALE— 200,  250  and  300  gal.  Copper  Steam 
Jacketed  Kettles,  in  A-1  condition,  complete  with 
frame  and  valves. 

Address  Box  A-1690  care  of  The  Canning  Trade. 

FOR  SALE— 4  Double  Morral  Huskers.  Very  latest 
type.  With  side  delivery  and  both  corn  and  husk 
conveyors.  Only  200  tons  corn  run  through  same. 
Guaranteed  good  as  new  machines.  New  York  canner 
authorizing  sale  of  same  asks  $500.00. 

The  United  Company,  1316  Continental  Trust  bldg., 
Baltimore,  Md. 

Wanted — Machinery 

WANTED — We  are  in  the  market  for  good  second¬ 
hand  Smith-Townsend  Bean  Cutter;  Sprague-Lowe 
Filler;  Pea  and  Bean  Blancher,  Copper  Jacket  Kettle; 
Harris  or  Sprague  Hoist,  and  Beet  and  Vegetable 
Peeler. 

Address  P.  0.  Box  1921,  Savannah,  Ga. 

For  Sale — Factories 

FOR  SALE— Ideally  located  Corn  and  Pea  Plant;  large 
3  story  warehouse  and  factory. 

Address  Michael  F.  Shea,  Auctioneer, 

,  366  -  5th  Ave.,  New  York  City. 

FOR  RENT  OR  SALE— Extremely  low  price.  Vacant 
plant  suitable  for  tomatoes,  etc.,  in  center  of  town 
and  best  location  for  large  acreage. 

Columbia,  Silver  Creek,  N.  Y. 

FOR  SALE— Corn  and  Tomato  packing  factory  on 
Pennsylvania  R.  R.  siding.  Bloomingdale,  Queen 
Anne  County,  Maryland.  3  acres  land,  5  room  bunga¬ 
low,  factory  and  warehouses.  All  two  stories;  iron 
buildings;  cement  floors.  Well  equipped.  Fine  sec¬ 
tion  of  country.  Good  class  growers.  Offer  bargain 
price. 

Charles  Jarrell,  Hillsboro,  Md. 

FOR  SALE— A  $50,000  corn  canning  plant— at  a  bar¬ 
gain.  Capacity  2500  c/  s  per  hour.  Growers  anxious 
to  raise  corn.  Tomatoes  and  beans  if  wanted. 
Thoroughly  equipped  and  in  fine  condition,  located 
at  Mt.  Pleasant,  Del.,  with  excellent  shipping  faci¬ 
lities.  Selling  because  I  am  now  in  another  line  of 
business.  Gladly  show  property. 

H.  P.  Strasbaugh 

Aberdeen,  Md. 


For  Sale — Seed 


SEED  FOR  SALE— 500  bushels  Alaska  Seed  Peas, 
1929  crop. 

Address  Box  A  1710  care  of  The  Canning  Trade. 

FOR  SALE — 100  bu.  Giant  Stringless  Green  Pod  Beans, 
Idaho  grown,  1929  crop,  high  germination. 

Hickory  Packing  Co.,  Bel  Air,  Md. 

FOR  SALE— Tomato  Seed.  Realizing  the  importance  of 
tomato  seed  true  to  variety  we  have  produced  a  quantity 
of  genuine  Marglobe  tomato  seed.  The  Maryland 
Seed  Certification  Board  has  supervised  the  produc¬ 
tion  of  the  plants,  growing  of  the  tomatoes,  roguing 
of  the  fields  and  the  saving  of  the  seed.  This  seed  is 
available  only  in  our  original  J  pound  packages  bear¬ 
ing  the  Certificate  of  the  Maryland  Seed  Certification 
Board.  Price,  $5. 00  per  pound.  Also  the  TriState 
Radebaugh  variety  at  $4.00  per  pound.  10%  discount 
on  shipments  prior  to  December  1st.  Terms,  C.O.D. 
or  cash  with  order. 

Tri-State  Packers  Association,  Inc.,  Easton,  Md. 


Help  Wanted 

WANTED— Man  familiar  with  handling  Knapp  and  Ermold  Label¬ 
ling  Machines.  Year  around  work. 

Address  Box-1713  care  of  The  Canning  Trade. 

WANTED— A.  1  Superintendent  for  Grapefruit  and  Grapefruit 
Juice  Canning  Plant,  who  is  thoroughly  familiar  and  capable  of 
running  the  production  end  of  the  business,  from  A  to  Z.  Unless 
you  have  had  practical  experience  in  packing  Grapefruit,  and  its 
products,  please  do  not  apply.  Must  also  know  how  to  install 
new  machinery,  and  keep  it  in  running  condition. 

Address  Box  B-1703  care  of  The  Canning  Trade. 


OPPORTUNITY — A  large  canner  of  tomatoes  exclusively  has  an 
opening  for  man  capable  of  handling  and  supervising  large  pro¬ 
duction.  State  age,  qualifications,  past  and  present  connections. 
Correspondence  confidential. 

H.  Baker,  249  N.  E.  1st  Street,  Miami,  Fla. 


Situation — Wanted 


POSITION  WANTED — As  Manager  of  canning  plant.  Have  had 
30  years  experience  in  the  packing  of  all  vegetables,  both  as 
owner  and  manager.  Willing  to  locate  in  any  section  of  country 
if  satisfactory  offer  is  made.  Can  furnish  the  best  of  references. 

Address  Box  B-1711  care  of  The  Canning  Trade. 

WANTED— Position  as  Manager  or  Superintendent.  Have  had 
twenty  years  experience  packing  quality  Corn,  Peas,  Tomatoes, 
String  Beans,  and  a  full  line  of  canned  vegetables.  Capable  of 
taking  charge  of  factory  or  group  of  factories  with  large  pro¬ 
duction.  Understand  the  handling  of  help,  and  the  arranging  of 
equipment  to  pack  a  quality  product  at  low  cost.  Understand 
all  branches  of  business  from  the  field  to  the  customers’  ware¬ 
house.  Desire  to  make  change.  Services  available  January  1st, 
1930.  Best  of  references. 

Address  Box  B-1712  care  of  The  Canning  Trade. 


December  9,  1929 


WANTED — Position  as  Manager  or  Superintendent.  Graduate 
Chemist.  Twelve  years  experience  as  chemist,  superintendent, 
manager  and  technical  advisor,  packing  fruits  and  vegetables, 
preserves  and  jellies,  pectin,  fruit  juices,  kraut,  picTcles  and 
pickle  products,  mustard,  tomato  products,  beans,  hominy,  etc. 
Plant  erection  and  maintenance,  machinery,  cost  accounting 
and  sales  experience. 

Address  Box  B-1709  care  of  The  Canning  Trade. 


POSITION  WANTED — As  Manager  of  cannery  packing  fruits  or 
vegetables.  Years  of  experience.  The  past  10  years  as  manager. 
Thoroughly  familiar  with  all  phases  of  the  business  including 
field,  office  and  sale.  Prefer  position  where  can  acquire  finan¬ 
cial  interest  after  demonstrating  ability.  Best  of  references. 
At  present  employed,  but  desire  to  make  change  January  1st. 
Address  Box  B-1714  care  of  The  Canning  Trade. 

POSITION  WANTED — As  Manager  of  pea  plant.  Eighteen 
years  experience.  Can  pack  other  lines  but  prefer  to  specialize. 
Best  references. 

Address  Box  B-1715  care  of  The  Canning  Trade. 

POSITION  WANTED — By  Jam,  Jelly,  Preserves  and  Fruit  Juice 
maker.  Have  had  over  twenty  years  experience  in  this  line. 

Address  Box  B-1707  care  of  The  Canning  Trade. 


POSITION  WANTED— As  Manager  or  Superintendent  on  January 
1st.  Young  man,  now  employed.  In  present  position  10  years 
as  manager  of  fruit  and  vegetable  canning  plant. 

Address  Box  B-1708  care  of  The  Canning  Trade. 


Slaysman  &  Co. 

Automatic  Can  Making  Machinery 


801  E.  Pcatt  Street 


Baltimore,  Md. 


How  much  insurance  should 
you  carry? 

The  only  safeguard  against  loss  by  fire  is 
an  amount  of  fire  insurance  sufficient  to 
reimburse  you  for  the  amount  you  would 
lose  if  your  plant  should  burn  today. 

Every  Canner  desires  this  protection.  It 
can  be  secured  through 

CAHNERS  EXCHANGE  SUBSCRIBERS 
at 

WARNER  INTER-INSURANCE  BUREAU 

where  for  twenty  years  the  net  cost  of  in¬ 
surance  has  averaged  $6.00  per  thousand 
less  than  the  ordinary  insurance  company 
premiums. 

Write  or  wire  for  the  additional  protection 
you  need. 

LANSING  B.  WARNER  Incorp. 

155  East  Superior  Street 

Chicago,  Illinois 


Service  Better  Service 

Is  the  Kind  Rendered  to  the  users  of 
ERMOLD  LABELERS 
Both  by  the  Machine  and  the  Company 
back  of  them. 

A  FINER  LABELER  HAS  NEVER  BEEN 
BUILT  FOR  THE  PURPOSE  FOR  WHICH 
IT  IS  INTENDED. 

Edward  Ermold  Company 

Worlds  Largest  Builders  of  QUALITY  Labeling  Machines 

Hudson,  Gansevoort  &  Thirteenth  Sts., 

NEW  YORK  CITY,  N.  Y. 

BRANCHES— K\\  Orar  the  World 
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CANNERS  SEED  PEAS 

Our  seed  peas  are  grown  under  the  personal 
supervision  of  members  of  our  firm  in  the  Paci¬ 
fic  Northwest  where  climatic  conditions  are 
most  favorable  for  high  vitality. 

**OUR  SEEDS  GROW  FRIENDS” 

WRITE  FOR  FUTURE  CONTRACT  PRICES 

Washburn- Wilson  Seed  Co. 

Moscow,  Idaho 


Can  prices 

1929  season 


The  American  Can  Company  announces  the  following 
term  contract  prices,  F.O.B.  its  factories,  for  Standard 
Sizes  of  Sanitary  Cans  for  the  Central  and  Eastern 
parts  of  the  United  States. 

No.  I  size . $15.03  per  M. 


No.  2  size 
No.  2^  size 
No.  3  size 
No.  10  size 


20.94  per  M. 
26.40  per  M. 
28.52  per  M. 
62.%  per  M. 


AMERICAN  CAN  COMPANY 

COMTAINIRS  0$  TIN  PlATl  -  BIACK  IRON  -  CAIVANI2CI>  IRON  -  flSRl 
MtTAt  SIGNS  AND  iP  ' " DISRIAY  flXTURiS 

fCAWC^ 


WAREHOUSING 

Field  and  Metropolitan  warehousing,  the  first 
merging  into  the  latter  if  desired. 

FINANCING 

Loans  arranged  thro’  affiliated  organization  at  lowest 
rates  consistant  with  collateral  available. 

SERVICE 

General  information,  available  thro’  wide 
spread  contacts  with  producers  and  consum¬ 
ers.  a  service  we  offer  to  clients. 

GUARDIAN  WAREHOUSING  COMPANY 
222  West  Adams  Street 
Chicatfo. 


Eliminate  causes 
of  IflatsWd  sours'' 
(S’insure  sanitai$i 
cleanliness-' — 


I'l 


fVsk.  your  supply  man  y 

ror  ^ 

S^/rdr\  C/e.inpr 


..iiMimiiiiiiuMiiiMmMiiiiiimiuiUMitiimniiiuiiiiiiminiuiuiiinmniiiiiiimniMiiniiiiniiiiiiiiiiiiiniimiiiimiinmiinim»nimuiH 


GAMSE’S 

ATTRACTIVE 

LABELS 


An  ordinary  label  is  just  a  label. 
Gamse  Label  an  advertise¬ 
ment. 


H.GAWSESBRO. 

JL,  i  Uio^aphers 

GAMSEBUILDING 
BALTIMORE  MARYLAND 


Smaller 

Inventories 


of  corrugated  fibre  boxes  are  possible 
when  H  &  D  becomes  your  source  of 
supply.  The  sixteen  geographical  loca¬ 
tions  of  Hinde  &  Dauch  plants  make 
prompt  and  frequent  deliveries  in  the 
canning  belt  an  important  feature  of 
H  &  D  service. 

Write  for  prices  and  samples 
THE  HINDE  &  DAUCH  PAPER  COMPANY 

800  Decatur  Street  Sandusky,  Ohio 

HINDER  DAUCH  SHIPPING  BOXES 


December  9,  1929 
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CANNED  FOOD  PRICES 

Prices  given  represent  the  lowest  figrai’e  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  fleurea  corrected  by  these  Brokers:  tThomss  J.  Meehan  &  Co.  'Howard  E.  Jones  ft  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  tin  column  headed  “N.  Y."  indicates  f.  o.  b.  factory. 


Canned  Vegetables 

asparagus*  (California) 

Balto. 

White  Mammoth,  No.  2^4 . 

Peele<l,  No.  2*4 . 

Liir"e,  No.  2’  -! . 

i'eeled.  No.  2V4 . -  ••••••• 

Medium,  No.  2% . -  ••••— 

Green  Mammoth,  No.  2VG . 

Medium.  No.  2% . 

Small,  No.  2Vj . 

Tips,  M^ite,  Mammoth,  No.  1  sq . . 

Small.  No|  1  sq .  .•..••• 

Green,  Mammoth,  No,  1  sq... .  S.40 

Small.  No.  1  sq .  2.80 

BAKED  BEANSt 

Plain.  No.  . . 80 

No.  2  . 

No.  8  . •••";• 

In  Sauce,  18  oz . . . 80 

No.  1  .  -30 

No.  2%  . 1-60 

No.  10  .  B.OO 

BEANSt 

Strinsless  Stand.  Cut  Green,  No.  2.  J..00 

Standard  Cut  Green,  No.  10 .  5.25 

Standard  Whole  Green,  No.  2 .  1.85 

Standard  Cut  Wax,  No.  2 .  1.15 

Standard  Cut  Wax,  No.  10...... .  5.60 

Red  Kidney  Standard  No.  2 .  1.00 

Standard,  No.  10 .  4.76 

LIMA  BEANSt 

No.  2,  Tiny  Green . 

No.  10  . 

No.  2.  Medium  Green . 

No.  10  . . . 

No.  2,  Green  and  White . 

No.  10  . 

No.  2,  Fresh  W’hite . 

No.  10  . 

Soaked,  No.  2 . 

BEETSt 

Prices  on  application 


N.Y. 

3.16 

3.10 

3.20 

8.25 

Its 

2.70 

2.65 

8.00 

8.00 

8.00 

8.00 

.86 

1.06 


1.65 

5.50 


1.06 

5.50 


1.00 

Out 


1.90 

s-iei  No.  2 . 

1.20 

6.60 

CARROTS! 

Standard  Sliced,  No.  2 . 

Sliced,  No.  10 . 

.  1.10 

.  4.60 

.  1.16 

1.16 

4.76 

Diced.  No.  10 . 

.  4.76 

6.00 

CORN* 

Standard  Evergreen,  No.  2 . 

F.  O.  B.  Co . - . 

Standard  Shoepeg,  No.  2 . .  ....... 

F.  O.  B.  Co . — 

Extra  Standard  Shoepeg,  No.  2 . 

F.  O.  B.  Co . 

Fancy  Shoepeg,  No.  2 .  1.60 

F.  O.  B.  Co .  1.60 

Standard  Crushed,  No.  2 .  1.00 

F.  O.  B.  Co . 96 

Extra  Standard  Crushed,  No.  2 .  1.10 

F.  O.  B.  Co .  1.10 

HOMINYt 

Standard  Split,  No.  3 . - .  1.00 

Split,  No.  10 .  3.26 

MIXED  VEGETABLES! 

Standard,  No.  2 . 92y> 

No.  10  .  4.50 

Fancy,  No.  2 .  1.06 

No.  10  .  6.00 

OKRA  AND  TOMATOES! 

Standard,  No.  2 .  1.30 

No.  10  .  7.00 

PEAS! 

I'otit  Pois,  Is . 

.\o.  2  Fancy  Sweets,  2s .  1.86 

No.  2  Fancy  Alaskas,  2s .  1.70 

•No.  2  Fancy  Ala.skas,  2s .  1.46 

No.  3  Fancy  Sweets,  2s . 

No.  1  Fancy  Sweets,  2s .  1.30 

No.  f)  Fancy  Sweets,  2s .  1.16 

No.  .2  Std.  Alaskas.  2s .  1.06 

No.  4  Std.  Alskas,  2s .  1.00 

No.  5  Std.  Sweets,  2s .  1.06 

No.  3  Std.  Alaskas.  10s .  6.76 

No.  4  Std.  Alaskas,  lOs .  5.60 

N  i.  4  Early  June,  Is . 

PUMPKIN! 

Standard.  No.  2V> .  1.00 

3 . :. .  1.06 

No.  10  .  3.25 


1.10 


1.20 


1.46 

i'.'36 

1.16 

1.06 

1.00 

1.06 

6.75 

6.60 


1.60 

4.25 


CANNED  VEGETABLES— Continued 


CANNED  FRUITS— Continued 


Balto.  N.Y. 

Balto. 

N.Y. 

SAUER  KRAUT! 

1.10 

Seconds.  Yellow.  No.  B . 

Selected  Yellow,  No.  3 . . 

1.45 

No.  2%  . . . 

1.26 

Pies,  Unpeeled,  No.  8 . 

1.20 

No.  3  . 

No.  10  . 

SPINACH! 

Standard.  No.  2 . 

1.36 

4.05 

.96 
1.30 
,  1.40 

4.00 

4.50 

1.00 

Unpeeled.  No.  10 . 

Peeled,  No.  10 . 

PEARS* 

Standards,  No.  2,  in  syrup . 

No.  3  . 

7.00 

1.10 

1.66 

6.00 

No.  3  . 

No.  10  . 

SUCCOTASH! 

1.60 

4.50 

Seconds,  No.  8,  in  water . 

No.  3,  in  Syrup . . . 

Extra  Standards,  No.  2,  in  Syrup.... 
No.  8  . 

1.25 

1.86 

— 

Standard  Green  Corn,  Dried  Limas 

No.  10  . 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomatoes) . 

SWEET  POTATOES! 

Standard.  No.  2,  F.  0.  B.  Co . 

No.  2^4  . 

No.  3  . 

No.  10  . 

TOMATOES! 

,  1.26 

1.40 

California  Bartletts,  Standard  2%.. 

Choice  . .*. 

Fancy  . . 

Standard,  No.  10 . . 

PINEAPPLE* 

Bahama,  Sliced,  Extra,  No.  2 . 

Grated,  Extra,  No.  2 . 

3.60 

2.60 

3.25 
3.76 

9.26 

.  .86 
.  1.06 
.  1.10 
.  3.60 

1.06 

1.16 

3.50 

Sliced,  Extra  Standard,  No.  2 . 

Grated,  Extra  Standard,  No.  2 
Hawaii  Sliced,  Extra,  No.  2)4 

Sliced  Standard.  No.  9.U, . 

Sliced  Extra,  No.  2 . 

Sliced  Standard,  No.  2 . 

2.85 

2.70 

2.60 

2.45 

2.26 

2.20 

Grated.  Extra,  No.  2 . 

2.00 

F.  0.  B.  County . 

No.  2  . 

166 

1.20 

Shredded.  Svrun.  No.  10 . 

Crushed.  Extra.  No.  10 . 

Eastern  Pie,  Water,  No.  10 . 

8.60 

10.00 

No.  3  . 

F.  0.  B.  County . 

Kn.  in 

1.86 

1.86 

Porto  Rico.  No.  10 . 

RASPBERRIES* 

Black,  Water,  No.  2 . 

Red,  Water.  No.  2 . 

Standard.  No.  1 . 

F.  0.  B.  County . 

No.  2 

.60 

.571/. 

.85 

.8214 

1.40 

Black,  Syrup,  No.  2 . 

Red,  Sirruo.  No.  2 . 

Red.  Water,  No.  10 . 

2.00 

F.  0.  B.  County . 

No.  3  . 

STRAWBERRIES! 

Preserved,  No.  1 . 

1.321/2 

4.60 

4.30 


F.  O.  B.  County . . 

No.  10  . 

F.  O.  B.  County . 

TOMATO  PUREE! 

Standard,  No.  1,  Whole  Stock . 60 

No.  10,  Whole  Stock .  4.60 

Standard  No.  1  Trimmings . 65 

No.  10  Trimmings .  4.25 


Canned  Fruits 


APPLES*  (F,  O.  B.  Factory) 

Maine,  No.  10 . 

Michigan,  No.  10 . 

New  York,  No.  10 . . . 

I’nnsylvania.  No.  10,  water .  4.25 

Pn.,  No.  3 .  1.60 

Pa.,  No.  10,  solid  pack .  5.25 

APRICOTS*  (California) 

Standard,  No.  21,4 .  2.26 

Choice,  No.  2% . 3.00 

Fancy,  No.  2% . 

BLACKBERRIES* 

Standard,  No.  2 .  1.86 

No.  3  . . . . .  . 

No.  10,  Water .  8.00 

No.  2  Preserred . . . 

No.  2,  in  Syrup . 

BLUEBERRIES* 


4.76 

4.76 

6.00 


Extra,  Preserved,  No.  1 . 

Extra,  Preserved,  No.  2 . i 

Standard,  Water,  No.  10 . 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  4.00 

No.  10s  .  14.76 


Canned  Fish 


2.45 

2.76 

8.00 


1.46 

1.76 


HERRING  ROE* 

10  oz.  . 

16  oz . . . 

17  oz.  . . . 

18  oz . 

19  oz.  . 

Standard,  No.  2,  Factory,  18  oz.. 
LOBSTER* 

Flats,  1-lb.  cases,  4  doa... 


3.6f 

12.75 


1.15 

1.40 

1.50 

1.60 


*A-lb.  cases.  4  dox . 

4.00 

2.26 

)4-lb.  cases,  4  doz. . 

OYSTERS* 

Standards,  4  ox .  . . 

.  1.2R 

1.40 

6  oz.  . . 

8  oz . . . 

2.66 

2.90 

2.60 

2.65 

Selects.  6  ox . 

.  2  fin 

SALMON* 

Red  Alaska,  Tall,  No.  1 . 

.  3.Rn 

Flat.  No.  Vt . 

8.90 

2.40 

12.00 

No.  10  . 

.  16.00 

CHERRIES* 

1.16 

6.60 

Standard,  Red,  Water,  No.  2 . 

White  Syrup,  No.  2 . . . 

.  1.40 

.  1.76 

1.60 

1.86 

1.46 

Red  Pitted,  No.  10 . 

..  i2.nn 

14.00 

2.76 

3.00 

3.20 

California  Standard  2)4 . . . 

Choice,  No.  2)4....... . 

Fancy,  No.  2% . 

1.85 

1.70 

GOOSEBERRIES* 

Standard,  No.  2 . . 

1.20 

No.  10  .  6.00 

PEACHES* 

California  Standard,  No.  2V4,  Y.  C.  2.46 

Choice,  No.  2%,  Y.  C .  2.76 

Fancy.  No.  2V4.  Y.  C . 

Extra  Sliced  Yellow,  No.  1 .  1.60 

Standard  White,  No.  2 . 

No.  8  .  . . 

Extra  Standard  White,  No.  8 . 

Seconds,  White,  No.  3 . . . 

Standard  Yellow,  No.  2 . . 

Yellow,  No.  8 . . . 

Extra  Standard  Yellow,  No.  2 . 


2.25 

2.60 


1.30 


Cohoe,  Tall,  No.  1. 

Flat,  No.  1 . . . 

Flat.  No.  % . . 

Pink,  Tall,  No.  1 . 

Columbia  Flat,  No. 

Flat.  No.  >4 . . . ■... 

Chums,  Tall  . 

Medium,  Red.  Tall . 

SHRIMP* 

Dry,  No.  1 . . . 

Wet,  No.  1,  Large. . 

SARDINES*  (Domestic),  per  case 
F.  O.  B.  Eastport,  Me.,  1928  pack 

V*  Oil,  Keyless . 

Vi  Oil,  Deeorated_. _ _ 

14  Oil,  Tomato,  Carton . 

%  Mustard,  Keyless.^ . 

Vi  Oil,  Carton...._ . 

Vi  Mustard,  Keyless . 

California,  %,  per  ease. . 

Oval,  No.  1 . 

TUNA  FISH*  (California),  per  case 

White,  %s  . 

White,  Vjs  . 

White,  la  . . . . 

Blue  Fin,  J4a _ _ 

Blue  Fin,  Is....... 

Striped,  ^a 
Striped,  Is  . 

Yellow,  149  . 

Yellow.  Is 


1.60 

1.45 


1.80 

4.86 

2.86 
1.60 
2.00 

1.80 

1.90 


t3.75 

t4.76 


t8.76 

t4.76 

t3.00 

tie.oo 

t4.60 

8.00 
14.50 
26.00 
7.00 
18.26 
6.50 
12.60 
7.00 
.  18.26 
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«B  Can!^  arc  Best  Cans* 


BOytE  CANS 

After  all . .  .  you  are  more  interesteJ  m 
JL  cans  an J  closing  mackmes  tkat  give  you 
no  troukle  at  peak  load  tkan  in  essays  akout 


service. 


Tkat  IS  tke  kind  of  cans  and  mackmes  we 
supply,  kacked  up  witk  personal  attention. 

Our  organization  is  not  kurdened  witk  prok- 
lems  foreign  to  can-making,  so  tkeir  interest 
IS  not  diverted  from  tke  all-important  duty 
of  taking  care  of  your  needs. 

METAL  PACKAGE  CORPORATION  of  N  Y 

Boyle  Plant: 

811  S.  Wolfe  St.,  Baltimore.  Md. 

Plione — \Colfe  6300 

Ai.aspetk,  Y.  110  East  42n<i  St.,  ^ew  York  City  B  rooklyii,  N.Y 

SANITARY  CAN  DIVISION 

Carle  Cooling,  Sales  M.anager 

DaJ”  Loweree  Ckarlie  XJnruli  "Bill”  Rigktor,  Jr. 

Ed”  W^oelper,  Seafood  Can  Department 


BALTIMORE,  DECEMBER  9,  1929 


WEEKLY  REVIEW 


Market  Dull  but  Strong — Michigan  Fruit  Growing  and 
Canning  Co-operatives  Succeed — What  Such  Action 
Means — A  Word  About  Leading  Staples. 

Market  strong — The  lull  in  active  buying  has 
continued  this  week,  as  was  to  be  expected,  and  as 
may  be  expected  until  well  after  the  turn  of  the 
year.  We  have  explained  so  often  that  we  fear  to  be¬ 
come  tiresome  that  the  jobbers  have  enough  goods  to 
carry  them  along,  and  they  are  more  interested  in  turn¬ 
ing  these  stocks  into  cash  and  showing  a  fine  inventory 
sheet  by  the  first  of  the  year  than  in  thinking  about  or 
looking  for  bargains.  A  good  many  of  our  readers  ask 
for  more  market  news.  That  is  a  difficult  order  to  fill. 
You  do  not  want  mere  words  or  manufactured  market 
news,  and  yet  your  own  intelligence  tells  you  that  in  a 
very  quiet  market,  as  now  exists,  there  is  little  or  no 
news.  What  little  buying  is  being  done  is  for  a  few 
cases  here  and  there,  filling-in  orders  where  stocks  have 
become  exhausted.  It  is  just  a  piece-out  buying  until 
inventory  time  has  passed.  If  there  is  anybody  getting 
a  sizeable  order  for  any  staple  canned  product  you  may 
write  it  down  as  certain  that  he  has  made  a  cut  price  to 
get  the  business.  That  means  simply  throwing  away 
his  profits,  and  there  is  no  need  to  do  that,  if  you  will 
but  have  a  little  patience.  You  can’t  force  the  buyers 
to  take  your  goods  just  now,  unless  you  practically  give 
them  away.  And  you  ought  to  be  encouraged  over  the 
market  outlook,  because  in  spite  of  the  dullness  the 
market  is  holding  very  firm,  and  all  hands  expect  prices 
to  advance  as  soon  as  active  buying  is  again  resumed. 
What  more  could  you  want?  Unless  you  are  absolutely 
driven  to  the  wall  for  the  want  of  ready  money  stay  out 
of  the  market,  and  don’t  weaken  it  by  offerings  at  this 
time.  January  will  be  here  before  you  know  it,  and 
from  then  on  you  will  not  have  to  cut  prices,  but  will  be 
able  to  advance  them  steadily.  If  your  surplus  goods 
are  of  an  acceptable  quality  you  have  a  fine  asset  in 
them  which  will  increase  in  value  as  the  year  grows 
older.  And  your  banker  or  warehouse  man  will  lend 
enough  against  them  to  tide  you  over,  if  you  must  have 
money. 


One  of  the  events  of  the  week  has  been  the  practical 
consummation  of  the  co-operative  move  in  Michigan, 
bringing  under  one  head  most,  if  not  all,  the  great 
growers’  organizations  of  that  state,  and  with  them 
what  is  mentioned  as  twenty  of  the  leading  fruit  and 
vegetable  canners  of  that  state.  The  idea,  as  you  know, 
is  to  get  in  on  that  farm  relief  fund  of  $500,000,000.00. 
This  was  originally  called  a  revolving  fund,  but  recently 
wags  have  termed  it  “the  dissolving  fund,”  and  the 
Michigan  fruit  growers  and  canners  have  wanted  a 
slice  of  it  before  it  is  all  dissolved.  They  made  applica¬ 
tion  for  two  and  a  half  million  dollars  this  week. 

The  country  at  large  seems  to  accept  this  Soviet 
method  of  forcing  growers  and  canners  into  co-opera¬ 
tives  without  concern,  and  in  fact  there  are  quite  a 
number  of  canner  movements  on  foot  to  bring  about 
such  co-operatives,  so  that  they  may  share  in  this  pie. 
Evidently  the  public  has  given  little  or  no  thought, 
and  certainly  no  serious  consideration  to  the  ultimate 
results  from  such  a  movement.  Doubtless  those  who 
are  included  in  these  co-operatives,  and,  therefore,  can 
feel  that  their  profits  on  operation  are  guaranteed  by 
the  Government,  think  the  movement  very  fine,  and 
they  feel  happy.  But  how  about  the  fellows  outside  of 
the  big  trust,  and  Government  profit-guaranteed  clique  ? 
For  instance,  if  the  reports  are  true  that  pracically  all 
the  fruit  growing  acreage  of  Michigan  is  included  in 
the  present  move,  where  are  the  canners  outside  of  the 
plan  going  to  get  h'uit  supplies,  and  what  will  they  have 
to  pay  for  them?  Or,  as  in  Russia,  is  the  plan  to  kill 
off  all  such  outside  competition  and  give  all  the  busi¬ 
ness  to  the  co-operatives?  That  must  be  the  ultimate 
result,  and  that  is  what  the  country  is  today  working 
towards  and  which  some  of  our  leaders  and  speakers 
are  advocating.  Over  in  Russia  they  have  made  the 
one  further,  inevitable  step,  and  that  is  absolute  gov¬ 
ernment  control,  even  to  the  extent  of  sending  out  their 
firing  squads  and  shooting  down  in  groups  of  twenty 
or  more  those  farmers  and  others  who  thought  them¬ 
selves  rich  enough  to  go  along  outside  of  the  co-opera¬ 
tives.  You  read  of  this  in  the  papers  only  recently.  But 
you  will  say,  of  course,  that  could  never  happen  in  our 
country.  Well,  just  remember  that  the  Government  is 
guaranteeing  profits,  and  that  while  it  may  produce  an¬ 
other  five  hundred  million  dollars  after  this  one  is  gone, 
ultimately  the  industries  the  Government  is  interested 
in  must  make  profits,  and  it  cannot  stand  competition 
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from  outside  that  will  kill  those  profits.  We  are  em¬ 
barked  upon  a  crazy  socialistic  venture  that  cannot 
bring  anything  but  bitter  trouble  and  disruption  of  our 
whole  business  fabric,  and  you  ought  to  know  it  and 
think  about  it.  That  is  market  information  that  goes 
right  to  your  vitals. 

If  the  American  citizen,  as  farmer  or  fruit  grower, 
can  be  guaranteed  a  profit  on  his  operations,  why  can’t 
I  put  my  feet  on  my  desk  and  demand,  as  a  citizen,  that 
the  Government  guarantee  me  profits?  There  is  the 
essence  of  the  matter,  and  the  Government  may  expect 
such  requests  from  every  citizen  in  the  land. 

Beans — The  baked  bean  market  is  badly  upset  be¬ 
cause  of  the  demoralization  of  the  dried  bean  market, 
after  the  canners  had  contracted  at  high  prices  for 
their  supplies.  Some  time  ago  the  bean  growers  applied 
for  a  share  of  this  farm  relief,  and  we  believe  got  it, 
but  since  then  they  have  been  busy  trying  to  get  rid  of 
their  surplus  at  any  kind  of  prices.  Meantime  imports 
of  dried  beans  have  been  heavier  than  ever  before 
known,  and  demoralization  is  the  result.  Baked  bean 
canners  are  going  along  carefully,  but  their  market  is 
badly  upset. 

Green  Beans — While  the  statistics  on  the  packs  of 
green  beans  have  not  been  compiled  as  yet,  it  is  gener¬ 
ally  understood  that  the  1929  pack  will  show  larger  fig¬ 
ures  than  ever  before.  And  this  despite  the  fact  that 
few  canners  equaled  their  early  season  expectations. 
But  the  shipment  and  consumption  of  canned  green 
beans  has  kept  well  up  with,  if  not  ahead  of,  the  in¬ 
creased  canning,  and  as  a  result  stocks  are  in  comfort¬ 
able  shape.  The  market  for  canned  stringless  beans  is 
strong  and  all  canned  beans  likewise. 

Kraut — The  kraut  men  faced  a  heavily  increased 
acreage  of  cabbage,  but  as  with  beans,  the  consumption 
of  this  dish  has  increased  immensely,  and  no  one  is 
worried  over  the  amount  now  on  hand,  or  likely  to  be 
canned.  In  fact,  many  canners  were  forced  to  make  pro 
rata  deliveries,  and  prices  are  expected  to  advance. 

Carrots — They  do  not  seem  able  to  can  enough  car¬ 
rots  to  meet  the  new  demand,  and  the  market  is  nomi¬ 
nal  as  to  prices,  the  holders  of  any  surplus  feeling  that 
they  have  good  property. 

Corn — There  is  little  or  no  demand  for  large  blocks 
of  com  just  now,  but  most  canners  report  small  hold¬ 
ings,  and  the  Canners  Service  Corporation  says  there 
are  less  than  two  million  cases  surplus  to  run  the  mar¬ 
ket  until  next  season.  It  is  to  be  hoped  they  are  wrong, 
for  that  would  be  almost  a  calamity,  as  it  would  not  be¬ 
gin  to  supply  wants  until  a  new  season.  In  any  event 
holders  of  surplus  corn  are  not  worrying. 

Peas — Demand  for  canned  peas  is  very  quiet  now,  but 
not  a  few  buyers  are  trying  to  line  up  good  blocks  for 
delivery  after  “the  old  man”  gives  release  to  buying  or¬ 
ders  again.  Mere  peas  are  wanted,  and  they  may  be 
among  the  first  heavy  buying  of  the  new  year.  Prices 
are  firm. 

Tomatoes — The  weakness  which  threatened  for  quite 
a  while  seems  to  be  passing  off,  and  prices  are  firmer 
this  week.  Trading  is  very  slow,  and  that  makes  the 
firmness  of  prices  the  more  notable.  It  is  very  seldom 
that  tomato  buying  can  fall  off  without  prices  follow¬ 
ing.  There  are  always  some  canners  easily  scared,  and 
apparently  somebody  always  at  hand  to  scare  them,  and 
they  cut  prices  when  buying  falls  off.  There  is  less  of 
this  than  ever,  and  that  marks  an  improvement.  Prices 


are  higher  in  this  market  this  week,  and  firm  as  quoted. 

All  fruits  are  quiet  but  strong. 

Oysters — The  cold  weather  we  have  been  experienc¬ 
ing  for  the  past  fortnight  has  been  real  oyster  weather, 
and  demand  picked  up  with  it ;  but  now  the  bay  threat¬ 
ens  to  be  frozen  up,  and  that  will  shut  off  the  supply, 
and  possible  canning.  This  is  a  record  early  freeze  up 
for  this  section. 

All  canned  fish  is  in  good  position  and  strong,  wait¬ 
ing  the  turn  of  the  year  and  the  better  demand  which 
approaching  Dent  brings. 


NEW  YORK  MARKET 

By  “New  York  Stater,” 

Special  Correspondent  “The  Canning  Trade.” 


Some  Demand  for  Holiday  Goods — Tomatoes  Slightly 
Steadier — No  Downward  Price  Revisions  Expected  in 
This  Market — Corn  Quiet — Want  Peas  Early  in  Jan¬ 
uary — Sweet  Potatoes  Selling  Well. 

New  York,  December  5,  1929. 

HE  MARKET — The  present  seasonal  lull  in  de¬ 
mand  for  canned  staple  foods  continued  through 
the  week,  and  it  is  expected  to  follow  right 
through  to  the  turn  of  the  year.  Some  active  interest 
in  the  packs  especially  suitable  for  holiday  trade  is 
noted,  but  this  is  as  much  a  seasonal  development  as 
the  quietness  in  staples.  Reports  current  in  the  local 
trade  indicate  that  some  of  the  weaker  tomato  canners 
have  succeeded  in  raising  needed  funds,  and  are  no 
longer  so  pressed  for  cash  that  they  must  cut  prices. 
Canners  who  were  placed  in  a  difficult  position  by  their 
inability  to  carry  their  stocks  through  the  winter  be¬ 
cause  of  inadequate  storage  facilities  have  also  made 
arrangements  which  will  enable  a  great  many  to  hold 
on  to  their  stocks  and  await  the  natural  and  normal  re¬ 
sumption  of  buying  interest  after  the  turn  of  the  new 
year.  There  is  already  a  slightly  steadier  tone  noted 
in  tomato  quotations.  Queried  as  to  the  possible  effect 
of  the  recent  stock  crashes  on  the  canned  foods  indus¬ 
try,  one  factor  here  declared  that  “people  must  eat. 
They  must  have  food,  no  matter  what  else  they  may 
have  to  eliminate  from  their  program.  They  may  cut 
down  on  their  extravagances  to  the  bone,  but  this  can¬ 
not  possibly  have  any  effect  on  canned  foods,  as  they 
are  not  a  luxury,  but  a  necessity.”  The  consensus  of 
opinion  here  is  that  there  will  be  no  price  revisions  dur¬ 
ing  the  remainder  of  this  year,  but  that  the  statistical 
position  of  the  market  would  seem  to  indicate  a  firmer 
tone  after  the  first  of  the  New  Year. 

Tomatoes — Although  there  has  been  no  unusual  buy¬ 
ing  to  break  the  lull  in  tomatoes,  a  heartening  feature 
has  been  the  firmer  tone  reported  from  packing  centers. 
As  stated  above,  the  w’eaker  canning  interests  have 
overcome  their  difficulties  in  a  manner  which  allows 
them  to  withdraw  the  low  prices  at  which  they  were 
offering  goods  during  the  past  month.  Buyers  here  are 
already  making  inquiries  as  to  stocks  available  for 
shipment  during  January  and  February.  The  wiser 
canners  are  not  declaring  themselves  on  prices  as  yet, 
and  a  continuance  of  this  stand  cannot  but  be  beneficial 
to  the  trade  as  a  whole.  A  study  of  the  1929  pack  as 
compared  with  former  years,  with  the  increase  in  de¬ 
mand  taken  into  consideration,  shows  that  the  last  pack 
represents  a  very  profitable  investment  to  the  canners 
if  they  maintain  a  firm  front. 
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Corn — No  changes  have  been  made  in  the  current 
quotations,  and  buyers  continue  their  non-committal 
attitude  toward  new  purchases.  However,  this  is  the 
expected  procedure  during  December,  and  is  not  caus¬ 
ing  the  canners  any  particular  worry.  Stocks  left  in 
canners’  hands  are  not  large,  and  just  a  normal  demand 
will  clean  them  out,  whereas  an  increased  demand,  as 
anticipated  in  some  quarters  here,  will  actually  create 
a 'shortage  before  next  summer  rolls  around,  according 
to  the  feeling  in  some  quarters  of  the  New  York  mar¬ 
ket. 

California  Fruits — There  has  been  a  little  action  in 
this  division  of  the  market  during  the  week,  with  spot 
goods  called  for  in  response  to  unusually  large  sales 
during  the  Thanksgiving  holidays  and  the  anticipated 
sales  of  the  Christmas  and  New  Year  season.  No  price 
changes  have  occurred. 

Peas — The  most  desired  grades  and  sizes  of  peas  are 
already  reported  scarce  in  canners’  hands,  and  inquiries 
being  placed  as  to  deliveries  early  next  year  indicate 
that  the  pack  will  be  exhausted  early.  The  lack  of 
present  business,  however,  has  resulted  in  a  contin¬ 
uance  of  standing  prices. 

Asparagus-  -The  holiday  needs  have  apparently  been 
filled,  according  to  the  increasing  quietness  in  this  divi¬ 
sion  of  the  trade.  Buyers  are  evincing  little  interest  in 
offerings  reported  made  at  slight  concessions.  How¬ 
ever,  the  weakness  in  a  few  quarters  of  the  market  do 
not  reflect  the  true  market  status,  and  available  ship¬ 
ments  after  the  new  year  will  possibly  command  slight 
premiums. 

Tuna — Despite  a  seasonal  slowing-up  in  consumption 
of  canned  tuna,  the  market  holds  strong  and  surplus 
stocks  are  reported  small.  Reports  from  the  coast  indi¬ 
cate  that  the  catch  continues,  although  on  a  less  active 
scale.  Prices  hold  unchanged. 

Shrimp — A  good  call  is  noted  for  small  and  medium 
sized  shrimp,  with  available  stocks  rather  light.  Re¬ 
cent  catches  have  been  unsatisfactory  from  a  volume 
standpoint,  and  canners  are  not  accumulating  any  not¬ 
able  stocks.  Prices  are  very  firm. 

Sw'eet  Potatoes — An  excellent  sale  of  this  canned 
food  is  reported  from  retail  channels,  and  the  wholesale 
trade  is  very  much  satisfied  with  the  reception  being 
accorded  this  product,  a  reception  which  increases  con¬ 
sumption  materially  each  season.  The  growing  popu¬ 
larity  of  canned  sweets  indicates  that  this  will  shortly 
join  the  staple  peas,  tomatoes  and  com  as  one  of  the 
“necessities.”  Prices  hold  very  firm  and  some  spot 
business  is  heard  of. 

Pineapple — The  canned  fruit  continues  especially 
strong,  with  prices  firming  upwards  and  available 
stocks  light. 


CHICAGO  MARKET 

By  "Observer” 

Special  Correspondent  of  "The  Canning  Trade" 


Slowest  Month  in  Canned  Foods  Since  the  War — Strong 
Statistical  Position  Insures  Steady  Prices — To  Im¬ 
prove  Quality  of  Corn — Peas  Quiet — Pea  Seed  Short. 
Sweet  Potatoes  in  Good  Demand — Very  Small  Sur¬ 
plus  of  Pumpkin — Jobbers’  Stocks  Are  Low. 

Chicago,  December  5,  1929. 

LOW  NOVEMBER — November  has  passed  into 
history  as  one  of  the  slowest  months  on  canned 
foods  since  the  war.  In  spite  of  this  statement  of 
actual  movement  of  goods  from  canner  to  jobber,  the 


other  side  of  the  story  is  that  jobbers  all  report  good, 
healthy,  steady  sales,  and  in  no  instance  do  they  report 
evidence  of  slackening  interest  on  staple  canned  food 
items. 

It  is  also  worthy  of  comment  to  obser\^e  that  in  the 
face  of  conditions  canned  food  markets  have  stood  firm. 
The  statistical  outlook  is  too  strong  for  weakening  on 
any  but  a  very  few  isolated  commodities  which  have 
themselves  softened  but  slightly. 

It  appears  to  be  a  clear-cut  certainty  that  practi¬ 
cally  all  canned  foods  markets  will  be  bare  before  an¬ 
other  crop  can  be  produced. 

Statistics  now  being  compiled  by  best-posted  Chicago 
canned  foods  merchandisers  indicate  an  extraordinary 
shortage  in  the  total  pack  of  canned  foods  for  1929,  a 
shortage  not  only  greatly  less  than  consumption,  but 
such  a  cossiderable  shortage  as  to  far  more  than  ab¬ 
sorb  any  little  carryovers  from  1928. 

Corn — Not  much  change  in  price,  demand  very  quiet 
but  prices  firm.  There  has  been  some  quiet  purchasing 
on  a  few  grades  by  far-sighted  operators  who  know  that 
corn  will  be  w'orth  big  money  after  the  turn  of  the  year 
and  that  at  least  some  of  the  grades  will  be  practically 
unobtainable.  Unless  there  has  been  a  considerable 
error  somewhere  in  assembling  preliminary  statistics, 
the  public  is  going  to  be  so  short  of  supplies  on  white 
canned  sweet  com  that  they  will  certainly  appreciate 
the  1930  crop  when  it  becomes  available. 

Sweet  Corn  Quality — It  is  understood  that  a  very 
marked  movement  toward  improved  quality  will  be  set 
under  way  for  the  next  pack.  Canners  are  learning 
that  the  surest  way  of  avoiding  an  overproduction  is 
to  have  a  more  appetizing,  palatable  pack.  Public  con¬ 
sumption  will  speed  up  so  vigorously  with  a  little  extra 
persuasion  onto  any  quality  article  that  lengthy  carry¬ 
overs  seldom  occur. 

It  is  believed  that  with  serious  attention  the  majority 
of  canners  can  improve  the  average  quality  of  their 
pack  from  5c  to  10c  per  dozen  in  value.  Their  small  in¬ 
crease  in  production  cost  will  greatly  increase  the  sala¬ 
bility  and  acceptability  of  the  goods. 

It  is  understood  that  some  definite  steps  in  this  direc¬ 
tion  will  be  taken  at  the  coming  gatherings  of  the  com 
canning  craft. 

Canned  Peas — Market  quiet,  most  purchases  repre¬ 
sent  only  immediate  rush  needs.  The  general  idea  of 
most  pea  canners  to  clean  up  at  current  prices  rather 
than  to  take  possible  justifiable  advances  is  most  com¬ 
mendable.  Packers  with  any  kind  of  an  assortment  are 
now  impossible  to  find. 

Pea  Seed  Shortage — This  is  becoming  more  serious 
as  a  few  of  the  dilatory  buyers  are  learning  as  they 
come  into  the  market  at  this  late  date  for  their  seed. 
We  understand  that  in  some  cases  large  purchases  are 
being  made  in  Europe  to  supply  the  acute  shortage  in 
this  country.  This  European  seed  may  or  may  not  do 
well  in  the  different  American  climate,  but  when  that 
is  about  all  that  can  be  found  these  belated  buyers  can¬ 
not  be  choosers. 

Tomatoes — Rumors  of  slight  easiness  on  Eastern 
pack  has  stimulated  considerable  showing  of  samples 
in  such  quarters.  The  situation  has  not  been  such, 
however,  as  to  develop  any  wild  scramble  for  supplies. 
A  few  buyers  here  realize  that  the  time  to  buy  any  ar¬ 
ticle  to  best  advantage  is  just  when  the  other  people 
do  not  wast  the  same  goods.  Following  such  a  general 
principal  over  a  period  of  years,  some  operators  have 
made  a  lot  of  money.  It  is  not  out  of  reason  to  say  that 
Eastern  tomatoes  under  the  present  circumstances  pre¬ 
sent  a  most  attractive  line  of  values. 
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Sweet  Potatoes — Demand  good.  The  few  mid-West- 
ern  canners  who  produce  seem  to  be  all  sold  out,  and 
reports  from  the  better  quality  Eastern  canners  indi¬ 
cate  increasing  indifference  as  to  any  further  business. 

Pumpkin — The  crop  has  been  completed,  and  only  a 
very  small  surplus  in  the  hands  of  a  limited  number. 

The  winter  will  see  a  complete  clean-up  on  the  little 
surplus  which  probably,  if  all  piled  together  from  all 
possible  sources,  would  hardly  represent  over  a  few 
dozen  cars. 

Shrimp — Reports  are  current  that  this  product  is  in 
short  supply,  many  canners  finding  it  impossible  to 
catch  enough  to  cover  their  reasonably  expected  sales 
and  considerable  buying  and  selling  among  canners 
themselves.  If  this  continues  it  will  mean  higher 
prices,  although  locally  no  change  in  selling  basis  has 
thus  far  been  generally  accepted. 

Jobbing  Surpluses  I^ow — While  it  is  a  little  early  to 
get  very  much  definite  information,  rumor  has  it  that 
not  a  few  of  the  Chicago  houses  will  be  able  to  show  the 
lowest  inventory  in  history,  and  there  are  now  evi¬ 
dences  of  some  operators  carrying  this  endeavor  of 
foolish  extremes. 


THE  OZARK  MARKET 

By  OZARKO 

Special  Correspondent  '  The  Canninp^  Trade." 

All  Sales  for  Prompt  Delivery — Prices  Hold  Well — Sur¬ 
plus  Held  by  About  a  Dozen  Canners — Buying  Small 
Lots  of  Beans,  Etc. — Decline  All  Delayed  Shipment 
Orders. 

Springfield,  Mo.,  December  5,  1929. 

OMATO  SALES — Limited  demand  and  sales  dur¬ 
ing  the  past  week:  the  volume  of  business,  how¬ 
ever,  was  in  keeping  with  the  usual  demand  of  this 
season  of  the  year.  All  sales  that  were  made  w’ere  for 
immediate  or  prompt  shipment,  and  consisted  princi¬ 
pally  of  Is  standard,  10  oz.,  at  60c ;  2s  standards,  90c. 

Today’s  Tomato  Prices — ^There  are  fewer  offerings 
of  tomatoes  on  the  market  now,  and  these  offerings  are 
only  for  immediate  or  prompt  shipment.  The  prices 
range:  Is  standard,  10.  oz.,  60c  to  621/2^;  303  cans,  16 
oz.,  STCjC  to  90c;  No.  2  standards,  90c  to  95c.  No.  21/2 
standards,  if  obtainable,  $1.40;  No.  10  standards,  $4.75 
to  $5.00.  We  are  unable  to  locate  any  offerings  what¬ 
ever  in  No.  3  cans. 

Canners’  Holding — The  big  end  of  the  spot  tomatoes 
held  by  canners  of  the  Ozarks  are  in  the  hands  of  about 
a  dozen  canners  who  are  not  interested  in  selling  their 
holdings  on  the  basis  of  the  present  market.  These 
holdings  consist  of  Is  standard,  10  oz..  No.  303  cans,  16 
oz.,  and  No.  2  standards.  This  class  of  canners  do  not 
expect  to  market  their  tomatoes  until  the  beginning  of 
the  new  year,  and  more  than  likely  the  bulk  of  these  to¬ 
matoes  will  be  carried  for  late  winter  and  spring  busi¬ 
ness. 

(Jreen  Bean  Sales — There  don’t  seem  to  be  any  spe¬ 
cial  demand  for  cut  green  beans  in  straight  carlots. 
However,  during  the  past  week  some  sales  have  been 
made  in  part  carlots  for  shipment  with  tomatoes.  No. 
2  cuts,  $1.00;  No.  10  cuts,  $5.00  to  $5.50. 

Today’s  Bean  Prices — The  few  canners  who  are  hold¬ 
ing  any  beans  unsold  today  are  asking  for  No.  2  cuts, 
$1.00  to  $1.05,  and  the  price  on  No.  10  cuts  ranges  all 
the  way  from  $5.00  up  to  $6.00  per  dozen. 


Mustard  Greens — Offerings  limited;  prices  un¬ 
changed.  No.  2  size,  90c;  No.  21/2  size,  $1.15;  No.  10 
size,  $4.50  to  $4.75. 

Turnip  Greens — Only  a  few  canners  holding  any  of 
this  product.  Prices  range:  No.  2  size,  90c  to  95c;  No. 
21/2,  $1.20  to  $1.25;  No.  10  size,  $4.50  to  $4.65. 

Kraut — Offerings  limited;  prices  unchanged.  No.  2 
size,  80c;  No.  21/2  size,  $1.00. 

Okra — For  shipment  in  cars  with  other  products.  No. 
2  size,  $1.20;  No.  10  size,  $5.00. 

Blackberries — No.  2  standards,  water,  E-L  cans,  at 
$1.10;  No.  10  standards,  water,  E-L  cans,  at  $5.00  to 
$5.25. 

Canned  Apples — From  two  to  three  shipping  points 
No.  10  sta,ndard  apples  can  be  bought  in  straight  carlots 
or  for  shipment  in  mixed  cars  with  other  products, 
packed  from  Ben  Davis  variety,  $3.50  to  $3.75,  from 
Jonathans  $4.00. 

Delayed  Shipments — Canners  throughout  the  Ozarks 
continue  to  decline  all  orders  that  are  submitted  at  pre¬ 
vailing  market  prices  and  make  shipment  30  to  60  days 
from  now.  Canners  of  the  Ozarks  have  not  forgotten 
the  losses  they  sustained  when  marketing  their  1925 
and  1926  packs,  and  they  are  of  the  opinion  that  they 
are  entitled  to  full  market  prices  on  their  limited  hold¬ 
ings  at  this  time. 

Annual  Canners’  Convention — The  Annual  Canners’ 
Convention  of  the  Ozark  Canners  Association  will  be 
held  in  Springfield,  Mo.  Headquarters,  Colonial  Hotel, 
January  9th  and  10th,  1930. 


THE  GULF  STATES  MARKET 

By  BAYOU 

Special  Corre^ondent  of  "The  Canning  Trade" 


Fifteen  to  Twenty  Degree  Weather  Hurts  Shrimp — 
Tends  to  Mix  Sizes — Factories  Preparing  for  Oyster 
Canning — Supply  Good. 

Mobile,  Ala.,  December  5,  1929. 

SHRIMP — Just  as  was  expected,  the  heavy  norther 
that  has  been  blowing  here  for  the  last  three  days 
has  brought  down  a  good  many  of  the  smaller 
shrimp  from  up  the  rivers,  and  as  a  consequence  of  this 
the  shrimp  in  the  bay  are  badly  mixed  up,  therefore  the 
trawlers  have  had  to  abandon  the  bay  fishing  and  con¬ 
fine  their  trawling  to  the  Gulf  fishing,  which  is  an  ex¬ 
ceedingly  unpleasant  undertaking  when  fanned  by  a 
cold  breeze  that  the  thermometer  registers  15  to  20  de¬ 
grees  above  zero.  Of  course,  fishing  in  the  open  bay  is 
not  any  more  pleasant  than  fishing  in  the  Gulf  with  the 
same  breeze  blowing,  but  naturally  a  heavy  wind  blow¬ 
ing  off  shore  in  the  Gulf  is  more  hazard  and  calls  for 
more  nerve  or  courage  than  fishing  in  the  bay,  where 
you  are  more  or  less  surrounded  by  land. 

Those  fishermen  in  the  North  who  are  accustomed  to 
fishing  in  temperature  below  zero  would  probably  be 
inclined  to  laugh  at  our  cold  weather  here,  yet  when 
they  take  into  consideration  that  the  Northern  fisher¬ 
man  goes  out  prepared  to  encounter  the  severest  kind 
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of  cold  weather  in  heavy  wearing  apparel  and  equip-  rainfall  is  from  now  on.  The  cattle  industry  has  suf- 
ment,  they  can  readily  realize  what  a  terrible  handicap  fered  the  most  so  far,  and  ranges  have  long  since  been 
it  would  be  to  them  if  they  went  out  prepared  to  fish  fed  off.  In  many  places  water  is  being  hauled  for  live 
in  a  35  to  40  degrees  above  zero  temperature  and  were  stock,  as  well  as  for  domestic  purposes.  Almost  the 
forced  to  work  in  a  15  to  20  above  temperature.  Our  same  conditions  prevail  in  the  Pacific  Northwest,  where 
severe  cold  days  don’t  come  often,  and  they  don’t  re-  fall  rains  usually  commence  a  month  earlier  than  in 
main  long,  so  there  is  no  occasion  for  the  fishermen  to  California. 


be  prepared  for  it,  hence  our  fishermen  experience 
equally  as  great  hardship  while  it  lasts  as  the  Northern 
fishermen  do  with  their  below  zero  temperature. 

The  severe  cold  weather  which  we  have  been  ex¬ 
periencing  here  has  slowed  down  the  production  of 
shrimp,  and  the  factories  in  Alabama  have  not  been 
able  to  operate  over  half  time  on  shrimp.  The  same 
weather  conditions  exist  in  Mississippi  and  Louisiana, 
therefore  the  shrimp  pack  has  moved  very  slightly 
there. 

Medium  Shrimp — The  mixed  size  shrimp  in  the  bay 
will  enable  the  packers  to  can  some  medium  shrimp,  but 
unless  there  is  an  oversupply  of  them  the  canners  have 
enough  orders  booked  for  medium  shrimp  to  take  care 
of  a  normal  supply  of  them  without  soliciting  new  busi¬ 
ness. 

The  raw  headless  shrimp  market  is  not  very  active, 
and  is  taking  practically  no  mixed  shrimp.  This  helps 
the  supply  of  raw  material  for  the  canneries,  because 
while  it  does  not  figure  very  much,  yet  it  adds  its  grain 
of  sand,  inasmuch  as  a  good  many  barrels  of  shrimp 
go  to  the  canning  factories  that  would  otherwise  go  to 
the  raw  shippers  if  there  was  a  good  demand  for  raw 
headless  shrimp. 

The  following  are  the  prices  of  canned  shrimp :  No.  1 
medium,  $1.45  per  dozen,  and  No.  1  fancy,  large,  $1.70 
per  dozen,  f.  o.  b.  factory. 

Oysters — ^The  severe  cold  weather  that  we  are  having 
in  this  section  is  curtailing  the  receipts  of  fresh  oysters 
at  the  raw  oyster  shucking  sheds  of  Mississippi  and 
Louisiana,  but  there  is  no  big  demand  for  oysters  im¬ 
mediately  after  the  Thanksgiving  holidays,  therefore 
the  supply  has  been  able  to  keep  pace  with  the  demand. 

Oysters  are  growing  up  in  pretty  good  shape,  and  the 
sea  food  factories  in  Mississippi  and  Louisiana  are 
making  preparations  for  the  canning  of  oysters.  There 
are  no  preparations  being  made  for  canning  oysters  in 
Alabama,  because  there  are  none  available  for  this  pur¬ 
pose  yet,  and  even  very  few  for  the  raw  market.  The 
prices  of  cove  oysters  are  $1.35  for  5-ounce  cans  and 
$2.70  per  dozen  for  10-ounce  cans,  f.  o.  b.  cannery. 

CALIFORNIA  MARKET 

By  "Berkeley" 

Special  Correspondent  "The  Canning  Trade." 

Unusually  Dry  Season  Causes  Worry — Business  Light 
in  Fruits— Salmon  Stocks  Broken — Large  Pack  of 
Sardines — Tuna  Shorter  Than  Expected. 

San  Francisco,  December  7,  1929. 
RY — November  came  to  an  end  without  a  visit 
from  Jupiter  Pluvius,  and  the  fall  season  in  Cali- 
ornia  is  proving  the  dryest  since  the  keeping  of 
weather  records  was  commenced  in  1849.  Only  the 
smallest  measurable  quantity  of  rain  has  fallen  this 
season  at  San  Francisco,  and  not  even  a  trace  is  re¬ 
ported  at  some  other  stations.  Farming  operations 
have  been  delayed  at  least  six  weeks,  and  some  field 
crops  will  be  short  next  year,  no  matter  how  heavy  the 


Fruits — A  very  light  business  is  being  done  on  can¬ 
ned  fruits,  as  all  buyers  who  can  stay  out  of  the  mar¬ 
ket  are  apparently  doing  so.  It  is  not  unusual  for  sales 
to  slow  down  at  this  time  of  the  year,  and  canners  are 
not  showing  any  special  concern.  They  are  taking  ad¬ 
vantage  of  the  opportunity  to  take  stock  and  assemble 
broken  lots,  and  to  make  preparations  for  the  run  of 
business  expected  soon  after  the  first  of  the  year.  Prices 
remain  the  same  as  for  some  time,  but  it  is  likely  that 
buyers  could  pick  up  some  lots  of  both  apricots  and 
pears  at  reductions  from  published  lists  if  they  cared 
to.  Some  canners  have  rather  large  holdings  of  these 
fruits  and  are  showing  some  anxiety  to  get  action  on 
these.  Canners  paid  higher  prices  for  canning  stocks 
of  both  apricots  and  pears  than  many  considered  advis¬ 
able,  and  these  fruits  have  moved  more  slowly  than 
others  in  the  list. 

Salmon — Business  in  canned  salmon  is  now  rather 
quiet,  in  sympathy  with  the  general  situation,  but  early 
sales  were  heavy  and  there  is  not  an  abnormally  large 
surplus  left  on  hand  unsold.  One  large  San  Francisco 
packing  concern  is  entirely  out  of  tall  reds,  red  halves 
and  tall  pinks.  It  has  less  than  five  hundred  cases  of 
pink  halves  and  only  a  few  chums  unsold.  Figures  of 
the  Pacific  Coast  pack  have  not  been  released,  but  esti¬ 
mates  indicate  an  output  of  about  six  and  a  half  million 
cases. 

Sardines — A  large  pack  of  sardines  has  been  made 
in  California  and  business  has  been  very  satisfactory, 
although  prices  are  rather  low.  Heavy  export  ship¬ 
ments  are  being  made,  those  being  rather  above  the 
average  out  of  San  Francisco.  Both  fishermen  and 
canners  in  the  southern  part  of  the  state  state  that 
thousands  of  tons  of  fish  have  been  thrown  overboard 
outside  the  harbor  limits.  Canners  say  that  the  dump¬ 
ing  has  been  necessary  because  of  the  unsuitable  size 
of  the  fish,  and  urge  state  officials  to  modifv  the  present 
law,  which  limits  the  proportion  of  the  catch  that  may 
be  converted  into  oil  and  fertilizer.  Some  are  propos¬ 
ing  a  shorter  season  in  conjunction  with  a  larger  pro¬ 
portion  of  fish  for  reduction  purposes.  The  pack  of  the 
present  season  promises  to  pass  all  former  records  by  a 
considerable  margin. 

Tuna — The  pack  of  tuna  has  proved  rather  below  ex¬ 
pectations  and  most  canners  are  sold  up  on  white  meat 
fish.  Boats  are  now  comnelled  to  go  a  long  distance  to 
secure  good  catches  and  fishing  is  more  expensive  than 
in  former  years.  Some  packers  are  making  rather  ex¬ 
tensive  use  of  tuna  caught  in  Japanese  waters  and 
shipped  to  California  in  refrigeration.  The  quality  of 
this  fish  is  not  as  good  as  that  caught  in  California 
waters  and  packed  shortly  after  being  caught.  The  so- 
called  white  meat  is  an  ashen  gray  in  color,  as  though 
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the  fish  had  not  been  properly  bled,  as  is  likely  the  case, 
and  the  flavor  is  likewise  not  of  the  best,  although  little 
difference  can  be  noted  when  the  fish  is  served  hot. 

Orange  Festival — The  annual  Orange  and  Olive  Ex¬ 
position  at  Oroville,  Cal.,  was  formally  opened  the  last 
week  in  November,  when  Mayor  James  Rolph,  Jr.,  of 
San  Francisco,  crowned  the  festival  queen.  This  expo¬ 


sition  has  been  held  annually  for  more  than  forty  years 
and  serves  to  emphasize  the  advantages  of  Northern 
California  in  the  production  of  early  oranges  and  olives. 
Oranges  ripen  at  Oroville,  150  miles  north  of  San  Fran¬ 
cisco,  fully  six  weeks  earlier  than  in  the  southern  part 
of  the  state,  and  it  is  here  that  some  of  the  finest  olives 
used  in  the  ripe  olive  pack  are  grown. 


What  Canned  Foods  Distributors  are  Doing 

Stresses  Importance  of  Reducing  Distribution  Costs  in  Wholesale  Grocery  Trade — Several 
Important  Conventions  Listed  for  Chicago  in  January — Richmond  Food  Show  Proves 
Great  Success — Experts  to  Aid  U.  S.  Analysis  of  Distribution — Berthiaume  Dissolves  Joint 
Trade  Committee  on  Louisville  Survey  Due  to  Inability  to  Agree  to  Unified  Program — 
Olds  Again  Explains  Manufacturers’  Warehousing  Plan  ^as  Misunderstanding  of  Motive 
Spreads  Throughout  Industry. 


Reducing  distribution  costs— The  Bureau  of  Eco¬ 
nomic  Research  of  the  American  Wholesale  Grocers’  As¬ 
sociation  has  issued  an  interesting  chapter  in  its  series  of 
bulletins  reviewing  its  distribution  study.  In  this  latest  bulletin 
the  Bureau  states: 

“The  best  defensive  measure  that  wholesalers  have  is  economic 
and  involves  the  cutting  down  of  distribution  costs  by  changes  in 
selling  and  other  policies.  By  educating  their  trade  to  order  by 
phone  several  successful  wholesalers  have  reduced  selling  cost 
to  a  marked  degree.  They  use  their  salesmen  as  educators  and 
they  sell  only  tne  policy  of  their  house  and  specialty  goods. 

“.4  successful  selling  organization  has  adopted  a  selling  plan 
that  should  work  as  well  for  the  wholesaler.  That  organization 
has  four  specialty  salesmen  who  call  on  all  trade  once  a  week 
with  four  items  from  four  or  fewer  manufacturers.  These  men 
take  the  -place  of  the  manufacturer’s  specialty  salesmen,  and 
they  do  the  detail  work  for  less  than  the  manufacturer  can  do  it. 

“  The  manufacturers  pay  these  salesmen,  the  charge  being  12  Vs 
cents  per  item  per  call,  and  the  organization  reports  that  they 
have  more  applications  from  manufacturers  than  they  can 
promptly  serve. 

“This  proves  that  manufacturers  will  pay  for  service  that  is 
of  value  to  them,  i  hey  will  pay  you  as  readily  as  they  will  pay 
tnis  organization  or  tneir  own  salesmen.  Last  year  the  organi¬ 
zation  mentioned,  so  we  are  advised,  paid  its  four  specialty  sales¬ 
men  about  $16,000,  practically  all  of  which  was  made  up  of  fees 
paid  by  manufacturers  for  their  service. 

“Reports  of  this  kind  glfer  valuable  suggestions  to  whole¬ 
salers  who  realize  that  the  future  of  grocex-y  distribution  de¬ 
pends  largely  on  disti-ibution  costs  and  sei-vice.  Several  whole¬ 
sale  grocery  firms  have  demonstrated  that  their  distribution 
costs  can  be  reduced.  Because  methods  have  been  used  with 
fair  success  for  a  period  of  years  is  no  good  reason  for  continu¬ 
ing  them  if  better  and  less  costly  methods  can  be  devised.  To¬ 
day  the  wholesale  grocer  of  the  future  is  studying  distribution, 
selling  distribution,  and  creating  a  strong  co-operative  bond 
with  his  retail  accounts.” 

Chicago  Conventions  Listed — January  will  see  several  impor¬ 
tant  grocei-y  conventions  held  in  Chicago.  Included  in  the 
groups  to  meet  is  the  National  Retail  Grocers’  Secretaries’  As¬ 
sociation,  which  will  convene  on  January  23  and  24.  Earlier  in 
the  same  week  the  Canners’  Association,  the  National  Whole¬ 
sale  Grocers’  Association,  and  the  National  Retail-Owned  Whole¬ 
sale  Grocers’  Association  will  all  convene.  However,  programs 
have  been  so  arranged  that  the  meetings  will  not  conflict  un¬ 
necessarily. 

The  Secretaries’  group  has  not  planned  any  set  speeches  for 
this  convention.  Instead  the  meeting  will  be  in  the  nature  of 
“round  robin”  sessions  in  which  all  phases  of  association  work 
will  be  discussed.  The  subjects  will  include  “Voluntary  Chains 
and  their  effect  on  Associations”  “Co-operative  Advertising;” 
“Functions  of  State  and  Local  Organizations;”  “Credit  Report¬ 
ing  Systems;”  “Trade  Papers  and  Legislation.” 

Richmond  Food  Show  Successful — The  first  food  show  and 
home  economic  exposition  of  the  Sunny  South  Grocers  of  Rich¬ 


mond,  Va.,  held  during  the  week  of  December  1st  co  7th,  will 
prove  an  unqualified  success,  according  to  reports  during  the 
middle  of  the  week.  Two  exhibitions  were  held  daily,  afternoon 
and  evening. 

The  show  was  produced  entirely  under  the  auspices  of  the 
Sunny  South  chain  of  grocery  stores,  it  having  been  decided 
that  more  satisfaction  w'ould  result  than  if  the  work  were  turned 
o\er  to  a  professional  promoter.  A.  K.  Townsend,  chairman  of 
the  food  show  committee,  declared  in  this  respect  that  “by  pro¬ 
moting  this  show  ourselves  we  will  be  able  to  ofier  the  public 
entertainment  of  a  better  class,  as  well  as  making  the  usual 
awards  of  a  better  nature.” 

Many  leading  food  manufacturer’s  from  all  parts  of  the  coun¬ 
try  co-operated  with  the  grocers  by  exhibiting  their  products 
and  also  offered  different  recipes  and  methods  of  preparing  and 
serving  them. 

To  Aid  in  Distribution  Analysis — It  is  announced  that  Prof. 
Paul  H.  Nystrom,  Dr.  T.  N.  Beckman  and  other  specialists  will 
be  called  upon  to  aid  the  Department  of  Com.merce  in  its  pend¬ 
ing  census  of  distribution. 

Professor  Nystrom  is  well  known  in  this  line  of  work,  being 
in  charge  of  the  work  pertaining  to  retailing,  in  the  scnool  ot 
buiness  of  Columbia  University,  New  York.  He  has  developed 
many  important  practical  contacts  with  retailers  and  retail  or¬ 
ganizations  and  is  the  author  of  several  books  on  this  subject. 

In  announcing  this,  Robert  P.  Lament,  Secretary  of  Commerce, 
declared  that  “the  census  of  distribution  is  expected  to  supply 
the  nation  with  basic  data  concerning  its  distribution  agencies, 
thus  filling  a  great  gap  which  exists  in  our  knowledge  of  na¬ 
tional  economic  conditions.  In  most  cases  we  have  only  the 
roughest  guesses  as  to  the  numbers  of  retailers  in  the  country 
and  total  value  of  goods  sold  at  retail  each  year.” 

Joint  Trade  Committee  Dissolved — E.  ,S.  Berthiaume,  president 
of  the  National  Association  of  Retail  Grocers,  has  dissolved  the 
special  Joint  Trade  Committee,  appointed  during  the  past  sum¬ 
mer  to  prepare  an  educational  plan  to  interpret  the  findings  of 
the  Louisville  Survey  so  that  wasteful  practices  could  be  elimi¬ 
nated  from  the  grocei-y  business.  Inability  of  the  committee  to 
agi-ee  on  any  unified  plan  is  responsible  for  its  dissolution. 

Mr.  Berthiaume’s  for-mal  statement  follows: 

“To  insure  the  success  of  so  broad  an  undertaking  confidence 
and  mutual  co-operation  between  manufactur-ers,  wholesalers 
and  retailers  is  essential.  It  must  inevitably  depend  upon  the 
voluntary  contribution  of  all  in  production  and  in  financing,  as 
the  results  must  depend  for  final  success  on  a  voluntary  accept¬ 
ance  by  every  branch  of  the  trade.  Reconciliation  of  opposing 
views  within  the  committee  being  impossible,  I  take  the  respon¬ 
sibility  of  and  do  hereby  dissolve  the  committee. 

“The  resolution  of  the  board  committing  us  to  work  out  a 
plan  through  which  the  Louisville  surwey  findings  will  be  inter¬ 
preted  for  and  made  a  available  to  the  retail  grocers  of  the 
United  States  still  stands,  and  a  new  committee  which  can  carr^’ 
out  the  intent  of  that  resolution  will  be  named  at  an  early  date. 
I  want  to  thank  every  member  of  the  committee  for  the  time 
and  thought  which  they  have  given,  and  while  I  regret  our  fail¬ 
ure  to  have  come  to  an  agreement  on  a  definite  plan,  I  am  per- 
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suaded  that  the  committee  has  not  worked  in  vain,  for  out  of 
it  has  come  a  definite  clarifying  influence  which  will  assist  very 
materially  in  final  results. 

“The  annual  convention  of  the  National  Association  of  Retail 
Grocers  at  Portland  adopted  a  resolution  which  resolved:  First, 
to  encourage  the  promotion  of  an  application  program  in  Louis¬ 
ville,  under  the  guidance  of  an  allied  food  committee.  Second, 
commending  the  United  States  Department  of  Commerce  for 
its  farsighted  views  in  recognizing  the  necessity  for  such  a  fact¬ 
finding  survey.  Third,  that  the  Louisville  association  be  encour¬ 
aged  in  interpreting  the  survey  facts  and  experimenting  with 
such  nreasures  as  will  bring  about  better  food  distributing  meth¬ 
ods.  Fourth,  urging  the  Louisville  association  to  complete  its 
program  of  application. 

“This  being  an  action  of  the  convention  and  having  the  com¬ 
plete  approval  and  sympathy  of  the  officers,  is  therefore  a  part 
of  the  program  of  the  present  administration,  and  its  puspose 
will  be  carried  out. 

“The  boar’d  of  directors  of  the  National  Association  of  Retail 
Gr-ocers  at  its  meeting  immediately  following  the  convention,  in 
complete  harnrony  with  the  aforesaid  convention  actiorr,  resolved 
to  ‘recommend  the  creation  of  a  special  coirrrnittee  (*  *  *  a 
joint  trade  committee)  to  develop  an  educational  plan  for  the 
realization  of  the  Louisville  survey  by  the  individual  retail  gro¬ 
cers  of  the  United  States.’ 

“In  pursuance  of  the  aforesaid  action  such  a  committee  was 
named  and  was  called  to  meet  in  Washington,  D.  C.,  on  Septem¬ 
ber  4.  That  meeting,  as  a  careful  study  of  its  subsequently  ap- 
pi’oved  minutes  shows,  w'as  divided  in  opinion  on  the  meaning, 
intent  and  purpose  of  the  base  r'esolution,  and  proceeded  at 
cross  pur-poses  with  itself.  One  side  thought  and  proceeded  on 
the  theory  that  the  committee  would  assume  and  take  over  the 
entire  progranr  of  the  Allied  Food  Conrmittee  of  Louisville,  and 
the  other  that  the  committee  would  confine  itself  to  the  task 
expressly  stated  in  the  basic  resolution.  Following  this  first 
meeting  of  the  committee  a  call  went  out  to  its  membership  on 
October  12,  naming  the  second  meeting  on  November  8.  This 
date  w-as  set  in  order  to  bring  the  meeting  into  Washington  at 
the  time  of  the  trade  practice  conference.  This  second  meeting 
definitely  established  a  division  in  the  committee,  which  in  my 
opitrion  cannot  be  reconciled. 

“The  committee  was  formed  to  encourage  and  to  assist  and 
its  specific  purpose  directed  to  the  retailer  interest  in  it.  The 
broadest  interpretation  of  either  the  resolution  adopted  by  the 
convention  or  the  basic  board  resolution  instituting  the  com¬ 
mittee  did  not  authorize  the  officers  of  the  National  Association 
of  Retail  Grocers  to  act  in  assuming  the  work  of  the  Allied 
Food  Committee  of  Louisville,  which  as  outlined  to  the  com¬ 
mittee  aims  to  interpret  and  set  up  an  application  program  for 
the  entire  industr-y,  including  every  branch  of  it.  That  the  joint 
trade  comirrittee  under  the  leadership  of  the  National  Associa¬ 
tion  of  Retail  Grocers  attempt  to  set  up  a  per-manent  agency 
through  w-hich  to  solve  the  competitive  trade  probletrrs  of  manu¬ 
facturers,  wholesalers,  brokers,  retailers  and  chain  stores  and  to 
direct  a  campaign  to  educate  the  consuming  public  was  not  con¬ 
templated  by  the  convention  resolution  nor  by  the  board,  when 
it  suggested  the  committee. 

“Now,  then,  I  take  it  that  the  committee  is  in  unanimous  ac¬ 
cord  that  the  survey  report  frotrr  the  Department  of  Commerce 
is  assur  ed.  Hence,  the  division  of  opinion  arises  on  the  measures 
ta  be  taken  in  its  interqrretation,  the  application  of  its  findings 
and  the  organization  rrrachinery  to  be  set  up  and  employed  cO 
get  the  trade  to  absorb  it  and  apply  it  in  practrce.  On  this,  the 
second  rneetirrg  of  the  corrrmittee,  very  definitely  admits  its  ina- 
iiility  to  agree.” 

explains  Warehouse  Plans  Again. — The  unexpected  confusion 
which  has  arisen  since  first  repor-ts  of  the  plan  of  the  Associated 
Grocery  Manufactur-ers  of  America  regarding  the  manufactur¬ 
ers’  warehouse  plan  has  called  forth  another  explanation  from 
Cif.rrge  D.  Olds,  Jr.,  pi-esident  of  the  Manufacturer’s’  group.  Mr. 
Olds  has  written  the  following  letter  to  Thomas  F.  Branham, 
tire  president  of  the  National  Wholesale  Grocers’  Association,  in 
a  further  attempt  to  clarify  the  matter.  His  letter  follows: 

“A  misunderstanding  of  the  warehousing  division  of  our  as¬ 
sociation’s  departmental  plan  has  shown  a  tendency  to  spread 
tu  such  a  degree  that  it  seems  only  right  that  I  should  inform 
you,  as  well  as  other  trade  association  executives,  on  one  par¬ 
ticular  point  which  would  conceni  your  membership  more  than 
anything  else.  So  I  am  writing  to  you,  sending  a  copy  of  the 
letter  to  Mr.  Toulme  (secretary  of  the  wholesale  group)  in  order 
to  put  you  in  the  position  of  being  able  to  answer  any  inquiries 
you  may  have  from  your  membership  on  this  point. 

“In  the  contemplated  plan  there  is  no  thought  of  g^roup  or  co¬ 
operative  ownership  of  warehousing  facilities  at  any  point.  The 


single  thought  is  to  encourage  local  warehouse  operators  or  rail¬ 
road  terminal  managements  to  provide  warehousing  capacity  at 
some  conveniently  located  point,  built  or  adapted  entirely  in  ac¬ 
cordance  with  the  requirements  of  the  grocery  manufacturer. 
We  visualize  the  opportunity  this  would  give  for  escape  from 
crowed  and  separated  downtown  conditions,  for  frequent  con¬ 
tact  between  manufacturers’  representatives,  and,  perhaps  best 
of  all  from  the  trade  point  of  view,  for  one  point  of  call  for 
the  trucks  of  the  wholesale  buyer  to  pick  up  merchandise  of 
many  manufacturers.  There  should  be  a  joint  saving  in  time, 
efi’ort  and  trucking  cost  here  which  would  mean  as  many  dollars 
to  the  wholesale  trade  as  it  would  to  the  manufacturer. 

“One  quite  erroneous  deduction  appears  to  have  been  voiced 
after  our  executive  session  which  discussed  this  problem.  This 
is  to  the  effect  that  the  whole  plan  is  aimed  toward  direct  selling 
of  the  independent  retail  grocer  and  consequent  elimination  of 
the  wholesaler.  Both,  from  my  own  understanding  of  this  plan 
and  by  authority  of  our  Board  of  Directors  I  can  say  to  you 
than  no  such  intention  is  part  of  our  plan.  Moreover,  the  im¬ 
pression  which  I  have  just  learned  is  prevalent,  that  we  are  plan¬ 
ning  to  establish  group  warehousing  at  points  where  manufac¬ 
turers  have  not  hitherto  been  carrying  stocks,  must  be  recorded. 
Our  plan  contemplates  simply  the  grouping  of  warehousing  at 
those  points  where  a  number  of  manufacturers  have  already- 
been  carrying  stocks  in  scattered'  warehouses. 

“If  I  have  not  made  myself  clear,  or  if  there  are  any  ques¬ 
tions  which  you  wish  to  ask  regarding  this,  please  do  not  hesi¬ 
tate  to  write  me  fully  and  frankly.” 
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“A  Complete  Course  m  Canning” 

As  an  insurance  a«ainat  loss 
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AMSCAN 

CERTIFIED 

Sealing  Fluid 

“The  Golden  Bond” 

Insist  on  AMSCAN — the  per¬ 
fect  Sealing  Compound  -  and 
be  safe. 


THE  MAX  AMS  MACHINE  CO.,  NEW  YORK 


50  Years  of  Service  to  Carmers 


Thos.  J.  Meehan  &  Co.,  Inc 

(  Thos.  L.  North  ) 

11  W.  Redwood  Street,  Baltimore  Md. 
BROKERS  and  COMIWISSION  MERCHANTS 

L=  Canners'  Accounts  Solicited  for  Tip-Tot>  Buyers. 
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HIGH  SPEED  AUTOMATIC 
CAN  MAKING  MACHINERY 

The  No-Spill  Sealer 

** BlisS'Pacific**  No,  81  Double  Seamer 

This  high  speed  machine  is  ar¬ 
ranged  for  both  can  shop  and  can¬ 
nery.  It  seals  cans  with  a  remark¬ 
able  absence  of  spills,  jams  or  tie 
ups.  Arranged  with  marking  de¬ 
vice  if  desired.  In  successful  oper¬ 
ation  for  a  number  of  years  these 
machines  have  demonstrated 
their  superiority.  Details  on  re¬ 
quest. 


Builders  of  the  300  a  minute  line 


E.  W.  BLISS  CO. 


BROOKLYN 
N.  Y.,  U.  S.  A. 


Sales  Offices 


I 

i 


Detroit,  Cleveland,  Chicago,  Cincinnati, 
Philadelphia,  New  Haven,  Rochester 


U 


SMILE  AWHILE 

Thmrm  it  a  taving  gracm  in  a  Mna«  of  humor. 

Relax  your  mind — and  your  body.  You'll  ba  batter  mentally, 
phyaioally — and  finanoially 
Sond  in  YOUR  contribution 
All  are  walooma. 


June  Bride — I  would  like  to  buy  an  easy  chair  for  my 
husband. 

Salesman — Morris  ? 

June  Bride — No,  Clarence. 


“No  girl  ever  made  a  fool  out  of  me.” 
“Who  was  it,  then?” 


The  callers  looked  at  the  plain  little  girl  and  one  said 
to  the  other: 

“Not  very  p-r-e-t-t-y,  is  she?” 

“No,”  said  the  child,  “but  awful  s-m-a-r-t.” 


“Have  you  some  of  that  gasoline  that  stops  knock¬ 
ing  ” 

Service  Station  Attendant — Yes. 

“Then  give  my  wife  a  glass.” 


Lady — How  much  are  those  tomatoes? 

Grocer — Seven  cents  a  pound,  ma’am. 

Lady — Did  you  raise  them  yourself? 

Grocer — Yes,  they  were  five  cents  a  pound  yesterday. 


LABELS 

— as  you  like  them 
— when  you  want  them 

We  are  so  located  that  we  can  take 
care  of  all  your  wants,  promptly, 
dependably. 

Avoid  a  rush-job.  Give  us  time 
and  we  can  give  you  the  better  job. 
But  we  can  take  care  of  the  rush 
job,  too. 

— Labels  of  every  description 
— As  many  colors  as  desired 
— And  at  the  right  prices 

Piedmont  Label  Co.,  Inc. 

Bedford,  Va. 

“Brother  Jones.”  said  the  deacon,  “can’t  you-all  do¬ 
nate  some  small  contribution  to  de  fund  for  fencing  in 
the  cullud  cemetery?” 

“I  dunno  as  I  can,”  replied  Brother  Jones.  “I  don’t 
see  no  use  in  a  fence  around  a  cemetery.  You  see,  dem 
what’s  in  there  can’t  get  out,  and  dem  what’s  out  sho’ 
doan  wanta  get  in.” 


“What  is  your  job?”  we  inquisitively  asked  the  lowly 
gentleman. 

“Floorwalker  in  an  angel  foundry,”  he  answered. 
Later  it  was  learned  that  he  was  a  watchman  at  a  rail¬ 
road  crossing. 


Parson — And  which  of  the  parables  do  you  like  best, 
my  boy? 

Johnny — The  one  where  someone  loafs  and  fishes. 


Teacher  (to  new  pupil) — What  is  your  father’s  name, 
dear?” 

New  Pupil — Daddy. 

“Yes,  dear;  but  what  does  your  mother  call  him?” 
“She  don’t  call  him  anything.  She  likes  him.” 


A  Scotchman  was  taking  a  friend  over  a  new  house 
he  had  built. 

“But,”  exclaimed  the  visitor,  “I  notice  that  you’ve  not 
pasted  the  paper  on  the  walls,  but  nailed  it.  What  is 
that  for?” 

“Oh,  aye,”  responded  the  Scotchman,  “you  see,  we 
may  not  be  living  here  always.” 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 


accountants,  CcrtiBcd.  PuMU. 

ADHESIVES,  P«»te*  Gna*.. 

Fred  H.  Knapp  Co.,  Ridgewood,  N.  J. 

adjuster,  for  Chain  DoTieaa. 

Hamachek  Mach.  Co.,  Kewaunee,  Wia. 

Apple  Paring  Machines.  See  Paring  Maeh. 
baskets.  Picking. 

BEAN  SNIPPER. 

Chlsholm-Ryder  Co..  Niagara  Falls.  N.  Y. 

beet  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Baltimore. 

Baskets,  Wire.  Scalding.  Picking,  etc.  See  Can- 
nery  Supplies. 

BELTS.  Carrier,  Rubber,  Wire,  etc. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCHERS.  Vegetable  and  Emit. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague  Sells  Corp..  Chicago. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES,  Steam. 

Edw.  Renneberg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

BOOKS,  on  Canning,  Formuia,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

BOTTLERS’  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Edw.  Ermold  Co.,  New  York  City. 

Bottle  Screw  Caps.  See  Caps. 

BOXES.  Corrugated  Paper 
Hinde  &  Dauch  P.  Co.,  Sandusky,  O. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper.  See  Cor.  Paper  Prod. 
BOXES.  Lug,  Field.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

Fred  H.  Knapp  Co.,  Ridgewood,  N.  J. 

BROKERS. 

J.  Harry  Cain,  Baltimore. 

Howard  E.  Jones  &  Co.,  Baltimore. 

Thomas  J.  Meehan  &  Co.,  Baltimore. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gan.  Gasoline,  etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BY-PRODUCTS,  Machinery. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 

Cabbage  Machinery.  See  Kraut  Mchy. 

CANNERS,  Fruits  and  Vegetahles.  eU. 
California  Packing  Corp.,  San  Francisco. 

CAN  COUNTERS. 

Ams  Machine  Co.,  Max,  New  York  City. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  &  Co.,  Brooklyn,  N.  T. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Slaysman  ft  Co.,  Baltimore. 

Can  Markers.  See  Stampers  and  Kjarkers. 

CAN  SEALING  COMPOUNDS. 

Ams  Machine  Co.,  Max,  New  York  City. 

CAN  WASHING  MATERIALS 
OaVite  Products,  Trie..  New  York. 


Misidt  the  advertisements  for  details. 

CANS,  Tin,  All  KIiUb. 

American  Can  Co.,  New  York. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimore. 

Phelps  Can  Co.,  Baltimore. 

CANNERY  SUPPLIES. 

Ayars  Maeh.  Co.,  Salem,  N.  J. 

F.  H.  Laagsenkamp  Co.,  Indianapolis. 

A_.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sinelair-Seott  Co„  Baltimore. 

Slasmman  ft  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Can  Stampers.  See  Stampers  and  Markora. 

CAPPING  MACHINES,  Soldering. 

Ayara  Maeh.  Co..  Salem.  N.  J. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
CARRIERS  AND  CONVEYORS,  Gravity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cartons.  See  Corrugated  Paper  Products. 

Catsup  Machinery.  For  the  preparatery  work: 

see  Pulp  Mchy ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chntes,  Gravity,  Spiral.  See  Carriers. 

CLEANERS  AND  CLEANSERS. 

J.  B.  Ford  Co.,  Wyandotte,  Mich. 

Oakite  Products,  Inc.,  New  York. 

CLEANING  AND  GRADING  MACHY.,  Fruit. 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sinelair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 

CLOCKS,  Precess  Time. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Spragne-Sells  Corp.,  Chicago. 

CLOSING  MACHINES,  Open  Top  Cnns. 

Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Hi. 

Slaysman  ft  Co.,  Baltimore. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  Bee  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

COOKERS,  Continuous,  Agitating. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Chicago. 

Cookers,  Retort.  See  Kettles,  Process. 

COOLERS,  Centinnens. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Chicago. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Copper  Jacketed  Kettles.  See  Kettles,  Cipiir. 

CORKING  MACHINES. 

Edw.  Ermold  Co.,  New  York  City. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Lerlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Cbapmsii  Co..  Ilerlin,  Wts. 

Huntlev  Mfir.  P«i  .  M.  T. 


CORN  HUSKBRS  AND  SILKBRS. 
Berlin-Chapman  Co..  Berlin,  Wia. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Morral  Bros..  Morral,  Ohio. 

Sprague-Sells  Corp.,  Chicago. 

United  Company,  Baltimore. 

Corn  Mixers  and  Agitators.  Sco  Com  Cookor 
Filers. 

CORRUGATED  PAPER  PRODUCTS  (Boxen. 
Bottle  Wrappers,  etc.). 

Hinde  ft  Dauch  P.  Co.,  Sandusky,  O, 

Counters.  See  Can  Counters. 

Countershafts.  See  Speed  Reg.  Devieno. 

CRANES  AND  CARRYING  MACHINBS. 

A.  K.  Robins  ft  Co.,  Inc.,  Bnltlmoro. 

Sinclair-Seott  Co.,  Baltimore. 

Sprague-Sells  (3orp.,  Chiengo. 

CRATES,  Iron  Proceoa. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Eldw.  Renneberg  ft  Sons  Co.,  Baltimore. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cutters,  Corn.  Sm  Corn  Cutters. 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters,  String  Bean.  See  String  Bean  Mehy. 

CULTURES,  Inoculation. 

Stra.sburger  &  Siegel,  Baltimore. 

DECORATED  TIN  (for  Cans.  Caps,  etc.). 
American  Can  Co.,  New  York. 

Continental  Can  Co.,  New  York  City. 

Dies,  Can.  See  Can  Makers’  Mcky. 

Double  Seaming  Machines.  See  Closing  Maek. 

DRYERS,  Drying  Machinery. 

Edw.  Renneburg  ft  Sons  Co.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

Employers’  Time  Cheeks.  Sse  Stencils. 

ENAMELED  BUCKETS.  PAILS,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Engines,  Steam.  See  Boilers  and  Enginss. 
Enamel-Lined  Kettles.  See  Tanks. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

Eldw.  Renneberg  &  Sons  Ce.,  Baltimere. 

EXHAUST  BOXES 
Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 

FACTORY  TRUCKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

FIBRE  CONTAINERS  fer  Feed  (not  hermetic 
ally  sealed). 

American  Can  Co.,  Now  York. 

Continental  Can  Co..  New  York. 

Hinde  ft  Dauch  P.  Co.,  Sandusky,  O. 

FIBRE  PRODUCTS.  Boxes,  Bexbeards,  Etc. 

Hinde  &  Dauch  P.  Co.,  Sandusky,  O. 

Fillers  and  Cookers.  See  Cora  Ceoker-FlUen. 
Filling  Machines,  Bottlss.  Sse  Bottlers’  Ifelv*. 

FILLING  MACHINES.  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wia. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

F.  H.  Langsenkamp  Co..  Indianapolis. 

A.  K.  Robins  ft  Co..  Inc.,  Baltimore. 
Sinelair-Scott  Co.,  Baltimore. 

Sprague-Sells  (jorp.,  Chicago. 

Filling  Machine,  Syrnp.  See  Syraping  Maeh. 
FINANCING  AND  WAREHOUSING. 

Guardian  Warehousing  Co.,  Chicago. 

FINISHING  MACHINES.  Catsup,  Etc. 

F.  H.  Langsenkamp  Co..  Indianapolis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Friction  Top  Cant.  Sea  Cans,  Tin. 

Fruit  Graders.  See  Clean.  &  Grad.  Meky.,  nvt. 
Fruit  Parers.  See  Paring  Machines. 

FRUIT  FITTERS  AND  SEEDERS. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Fruit  Presses.  See  Cider  Makers’  Machinery. 
Gasoline  Firepots.  See  Cannery  Snpplioi. 

GENERAL  AGENTS  for  Machinery  Mfra. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Generators,  Eleetrie.  See  Motors. 
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GLASS-LINED  TANKS. 

SpraKue-SelU  Corp.,  Chicjuto.  ,  ^ 

Governors,  Steam.  See  Power  Plant  Ekiuipu^t. 
Gravity  Carriers.  See  Carriers  and  Conveyor*. 
Green  Com  Huskers.  See  Com  Hiwkers. 

Green  Pea  Cleaners.  See  Clean,  and  Grad.  Meny. 
Hoisting  and  Carrying  Machine.  See  Cranes. 
Hullers  and  Viners.  See  Pea  HuUers. 

Huskers  and  Silkers.  See  Corn  Huskers. 


INOCULATION,  for  peas,  etc. 

Strasburger  &  Siegel,  Baltimore. 

INSURANCE,  Canners*. 

Canners*  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles.  Copper. 
JACKETED  PANS,  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 
Sprague-Sellt  Corp.,  Chicago. 

KETTLES.  Copper,  Plain  or  Jacketed. 

F.  H.  Langsenkamp  Co.  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  B.%ltimore. 
Sprague-Sells  Corp.,  Chicago. 

Kettles,  Enameled.  See  Tanks.  Glass-Lined. 


KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J* 
Berlin-Chapman  Co..  Berlin.  Wi^ 

Bdw.  Renneburg  &  Sons  Co.,  Baltimore. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 


KNIVES.  Miscellaneous. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp..  Chicago. 

KRAUT  CUTTERS. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

LABELING  MACHINES. 

Edw.  Erroold  Co.,  New  York  Ci^. 
Fred  H.  Knapp  Co.,  Ridgewood.  N.  J. 
Morral  Bros.,  Morral,  Ohio. 
Sprague-Sells  Corp.,  Chicago. 

LABEL  MANUFACTURERS. 


H.  Gamse  ft  Bro.,  Baltimore. 

R.  J.  Kittredge  ft  Co.,  Chicago. 

National  Color  Printing  Co..  Baltimore,  Md. 
Piedmont  Label  Co.,  Bedford, 

Stecher  Litho.  Co.,  Rochester,  N..  Y. 

U.  S.  Printing  and  Litho.  Co.,  Cincinnati. 


LABORATORIES,  for  Analyses  of  Goods.  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 
Strasburgher  ft  Siegel,  Baltimore. 


LIMA  BEAN  RUBBERS. 

The  Scott  Viner  Co.,  Columbus,  O. 

Markers,  Can.  See  Stampers  and  Markers. 
Marmalades.  Machinery.  See  Pulp  Machinery. 


MILK  CENDENSING  AND  CANNING  MCHY. 
Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co..  Inc.,  Baltimore. 

Molasses  Filling  Machine.  See  Filling  Mach. 


OAKITE,  Cleaner. 

Oakite  Products,  Inc.,  New  York. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  ft  Sons  Co.,  Baltimore. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Packers’  Cans.  See  Cans. 

Pails.  Tubs,  etc..  Fibre.  See  Fibre  Contb 
Paper  Boxes.  See  Corrug.  Paper  Produela. 

PARING  MACHINES. 

Sinelair-Scott  Co..  Baltimore. 

PASTE.  CANNERS’. 

Edw.  Ermold  Co.,  New  York  City. 

F.  H.  Knapp  Co.,  Ridgewood,  N.  J. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

J.  B.  Rice  See<l  Co.,  Cambridge,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago. 

Washbum-Wilson  Seed  Co.,  Moscow,  Idaho. 

PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wit. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sihclair-Scott  Co'.,  Baltimore. 

Sprague-Sells  Corp..  Chicago. 


PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore.  " 

Peach  and  Cherry  Fitters.  See  Fruit  Fitters. 

PEELING  MACHINES. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton.  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Perforated  Sheet  Metal.  See  Sieves  and  Screens. 
Picking  Boxes,  Baskets,  etc.  See  Baskets. 

Picking  Belts  and  Tables.  See  Pea  Can.  Mchy. 

PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 

Picking  Belts  and  Tables.  See  Pea  Machinery. 
Power  Presses.  See  Can  Makers’  Machinery. 
Power  Transmission  Machinery.  See  Power 
Plant  Equipment. 

PRESERVERS’  MACHINERY. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PULP  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PUMPS,  Air,  Water,  Brine,  Syrup.  • 

Ams  Machine  Co.,  Max,  New  York  City. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Slaysman  ft  Co.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

Rubber  Stamps.  See  Stencils. 

Saccharometers  (s3^P  testers).  See  Canry.  Sup. 


SPEED  REGULATING  DEVICES  (far  Machines, 
Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sinclair-Scott  Co.,  Baltimore. 

Supply  House  and  General  Agents.  See  Gen¬ 
eral  Agents. 


STAMPERS  AND  MARKERS. 


Ams  Machine  Co.,  Max,  New  York  City. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Steam  Jacketed  Kettles.  See  Kettles. 
Steam  Retorts.  See  Kettles,  Process. 


STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  etc. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 
Sprague-Sells  Corp.,  Chicago. 


Berlin-Chapman  Co.,  Berlin,  Wis. 

Burton  Cook  ft  Ca,  Rome,  N.  Y. 
Chisholm-Ryder  <k).,  Niagara  Falls,  N.  Y. 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  <3orp.,  Chicago. 

SYRUPING  MACHINES. 


Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Tables.  Picking.  See  Pea  Canners’  Machinery. 
TANKS.  MeUI. 

BerHn-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co..  Indianapolis. 

Slaysman  ft  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 


lAnivs.  uiass  Lined.  Steel. 

F.  H.  Langsenkamp  (k>.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Chicago. 


tanks.  Wooden. 
Sprague-Sells  Corp.,  Chicago. 


TKLisi'HONE.  TELEGRAPH,  Quick  Sorvlea. 
Amer.  Telephone  and  Telegraph  Co.— Bverywhors. 
Twters,  Can.  See  Can  Ifakers*  Machinery. 
Ticket  Punches.  See  Stencils. 


TIN  PLATE. 


MelingrifBth  Co.,  Cardiff,  England.’ 


TOMATO  CANNING  MACHINERY. 


SALT  DISTRIBUTING  MACHINE. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  (To.,  Inc.,  Baltimore. 

SEALING  MACHINES.  Box. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sanitary  Cleaner  and  Cleanser.  See  Cleaning 
Compounds. 

Sanitary  (open  top)  Cans.  See  Cans. 

Sardine  Knives  and  Scissors.  See  Knives. 

SCALDETRS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottle.  Seo  Bottlers’  Mchy. 

SEEDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

J.  B.  Rice  Seed  Co.,  Cambridge,  N.  Y. 

Rogers  Bros.  Seed  Co.,  (Thicago. 

Washbum-Wlison  Seed  Co.,  Moscow,  Idaho. 
Separators.  See  Pea  Canning  Mchy. 

Sealing  Machines,  Cans.  See  Closing  Machines. 

SHEET  METAL  WORKING  MACHINERY. 


Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  (To.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  ft  Co,,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

TOMATO  PEELING  MACHINR 
A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

TOMATO  WASHERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  (To.,  Brocton,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  (Torp.,  Chicago. 

Variable  Speed  Countershafts.  See  Speed  Beg. 
VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Scott  Viner  Co.,  Columbus,  Ohio. 

WAREHOUSING  AND  FINANCING. 

Guardian  Warehousing  Co.,  Chicago. 

Washers,  Bottle.  See  Bottlers’  Machinery. 

WASHERS,  Can  and  Jar. 

Ayars  Machine  Co.,  Salem,  N.  J. 
BerHn-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 


Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  (To.,  Chicago,  Ill. 

Slaysman  ft  Co.,  Baltimore. 

SIEVES  AND  SCREENS. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sinclair-Scott  Co.,  Baltimore. 

SILKING  MACHINES,  Com, 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sprague-Sells  Corp.,  Chicago. 

Sorters.  Pea.  See  Cleaning  and  Grading  Mehy. 


WASHERS,  Fruit.  VegeUble. 

Ayars  Machine  Co.,.  Salem,  N.  J. 

Huntley  Mfg.  (To.,  Brocton,  N.  Y. 

Scott  Viner  Co.,  Columbus,  O. 

Sprague-Sells  (Torp.,  Chicago. 

Washing  and  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  Systems.  See 
Tanks,  Wood. 

Wrappers,  Paper.  See  Corrug.  Paper  Products. 
Wrapping  Machines,  Can.  See  Labeling  Mach. 

WYANDOTTE.  Sanitary  (TIcaner. 

J.  B.  Ford  Co.,  Wyandotte.  Mich. 
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Made  of  best  galvanized  ribbon  steel. 

Standard  widths  -  12,  18,  24,  30  inches  -  carried  in  stock.  Other  widths,  made  to 
order.  One  inch  mesh  -  also  half  inch  mesh.  Strong,  durable,  labor  saving  and 
efficent.  Runs  smoothly,  lies  flat  and  does  not  climb  the  pulleys.  One  hundred 
percent  sanitary. 

Made  up  in  one  hundred  foot  rolls,  or  less.  Can  be  easily  taken  apart  and  made 
into  any  length  conveyor.  Extra  cross  wires  supplied  with  each  roll.  We  know 
it  gives  satisfaction  -  our  customers  tell  us  so.  Your  dealer  has  it. 


Manufactured  by 

La  Porte  Mat  &  Manufacturing  Company 

La  Porte,  Indiana 


PUREBRED  BURPEES  STRINGLESS  GREEN  POD  BEANS 

on 

IDAHO  BREEDING  FARM 

DEPENDABLE  SEED 

is  the  foundation  of  a 

SUCCESSFUL  and  PROFITABLE  PACK 

Our  Intensive  Breeding  of  Parent  Stocks  Insures  Continuous  High  Quality. 
800  Acres  are  devoted  to  BREEDING  GROUND  operations. 

DISTINCTIVE  SERVICE 

through 

Widespread  Planting  of  field  crops  in  various  States  which  gives 
strong  assurance  of  satisfactory  deliveries  on  contract  orders. 

Warehouses  advantageousuly  located  for  prompt  shipment  and  at 
minimum  transportation  costs. 

GROWERS  OF  ALL  KINDS  OF  SEEDS  THAT  CANNERS  USE. 


Associated  Seed  Growers,  Inc. 

- NEW  HAVEN,  CONN. - 

Comprising 

The  EVERETT  B.  CLARK  SEED  COMPANY 
JOHN  H.  ALLAN  SEED  COMPANY 
N.  B.  KEENEY  &  SON,  INC. 

Production  Branches  in  Ten  States. 


